
IL. DOING BUSINESS
WITH COL OMBIA

Distribution
Aitliogh Colombian law does flot make it mandatory to
hiave a local agent, it la custamnary for forelgn exporters
Io appoint local business agents to act not only as sales
promoters but aiea ta assist customers, service accounts,
undertake repaire and servicing, and~ ta secure prompt
remittance of payment. It is mandatory, however, that for-
eign suppliera ta the Colambiani public sector be locally
repreeid

While rrany ieading importera and agents h~ave head offices
in Bagotà, others are located in the important cities of
Barranquilla, Cali and Medellin. Depending on the product,
if is ofien necessary ta vls4t one or more centres outside
Bogotê ta see potential agents and, in particular, ta call on
clients.

Aganoy Agrements
An agency agreemenlt must be drafted in accordance wîfth
Colamblan law and certif lad by a Colombian consulats in
Canada.
Agents must be supptied with credentials in Spanish,
iepLLed by the Canartian firm and cerf ified by a Colombian
consulaie.
Generall speaking, a Canadian company can terminafe
its agency agreement wîth a Coiçmplan represenfative by
provlding three mornths' advance notice in wrîting f0 this
effect.

Advertising
Colombia has a aomplete rnge af advertising facilities. An
abunac of newspapars reaches a wlde audience, as
Bogotâà ha four main papers, and every town of impor-
tance usually has two - ona for supporters af each of the
two mairn political pate. Commercial radio stations raach
an everi larger portion of the population. The more affluent
mnarkets cn be reache<4 through television Qommercials or
by short film~ clips in~ movie theatres.
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