
I~X. L&MEUX., Co=uirueS Ottawa, Ont

Ganadar~ifdverrtiser'
INTENDED AS

AN AID TO ALL INTJERESTED IN ADVERTISING.'

_VOL. L. JUNE, 1893. Ni

Terms of Subsoripi
ANNUM IN ADVANCE,

Actvertlsing Rat
Per issue ..................

12 mýonths ............

......h ..... e ...

PUBLISMED MIONTHILY I

laâliasn Advevtisevf p

YONGE STREET, TORON1

WHY WE ARE HE)

tion: we propose to give him through the me-
- $1.00.diumn of THE CANADIAN AD)VERTISER,

The bus>' merchant requires some person
........ 0 to go through ail the leading papers of the
.... 18 1 day and pick out the best pointers on adver-

.----------- 8 tising afforded by a study of the methods
.-----------100 exemplified therein. lie can also benefit

..... ------- 00 greati>' b>' the ideas and experiences of
others if these are placed within his reach,
and set forth in such a manner that he

cbllshing Co. can grasp them without waste of tirne
ro, ONT. and energy.

Illustrated advertising is becoming much
RE. more general, and promises great things

for the future. This will be a special fea-
as well ask turc of the journal.
Railway or It shall also be our aim to present to

it is here, as those who desire to use the advertishin, ig
Advertising inediums of Canada, the names of the

on the treach- Ieading journals of various kinds, so that
n journalism. an>' advertiser can select the journal which
-nachinery of is best suited for bis purpose.
much as the The ADVERTISER wviIl be edited b>' an
e telephone; experienced journalist and advertising ex-
finds it just as pert, and arrangements are being made
,ments in the for contributions from some of the most
is drummners ,experienced advertisers on the conýinent.
is becoming Without a past but with a great future

o)fess.-ion. 'To (the publishers hove), TH1E CANADIrAN


