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¶We Have Kept Pace With Progress

Have vou?
What do your customers think about it?

*l'ou don't knovv.
You cait only inake a guess.
If you arc using the bargain-counter kind orinks "for economy's sake'' you arc flot doing irctgradc prin:ing.
You should mec thc Ault & Wiborg ink-the

%varId's Iest. A h
Pcrhaps you rarcly have complaints about the

quality of vour printi:Ig and prohably vou arc
olien complimentcd.

B--t thaîe Ilacts prove nothing.
The majority of' your custoniers %vil] not

inake a fwis vvben thcy arc only slightly
dispIcased.

Many of thcm consider it good policy tu
jolly you %vhcncvcr thcy have an opportunity,
ivhcther they like your work or flot,
especially if you have a ncwspaptr.

Some do not lknow the dimference
bettwcen first and second-grade printing.

Some may thitik yaur work is better
than your compctitor's vrork but nor as
good as it should bc.

Those %vho leave you do flot give their
reasons. You may think your competitor
lias underbid vau wvhcn hc is reallv charg.
ing more and gettng thc business bccause '4

of the britcr wvork that :Ault & Wibor
inks cnablc him ta do.

Some people sec s2mples of
your printing and ncver give vau
even a trial orcler because thev
observe the tact that yau use
inferior inks. You think the
TcasOn :hcy do not patronize you
is because the other fl)lotv has
somne kind of a pull.

To sum it up, your customers think :11 sorts ofthings
about your prinzing and vou arc marc likcly ta ind out
exactly what they think if you do irst-class printing than if von do sec,%nd-dc..s prinzing. Y-.u cannot aWoôrd ta use poor

.inks on the %vork vou do for people wha do aat arprcciatc the bcst becausc zlic uthcr (and larger> cais ufpeoplc will lindI it
out. Ault 11 Xiborg inks arc the be5t that can bc made-becter than an> other ntakcr.% havecevcr succcded in pruducing.

Thcy are the standard of the wvorld. Thev arc sold at the loweet prices tor which the bicst inks can bec suld.
There arc inks ihat cois less for just the same rCaon that brass jcveclrv costà Ic.-'. thasi gulJ jetvelry.

You should have our catalogue.
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