THE CANADIAN GROCER

Quality
s remembered
long after price is for-
gotten. Use ““Quality”’
then as a ““ Stepping
Stone to your Greater

Success.”

Stepping
Stones
to Success

“Stower’s”
Lime Juice Cordial
will not ferment. No
impurities—no adultera-
tions—the “ Quality " pre-
paration that is blended
Just right.

Codou’s Macaroni

; White, delicate, tender—the product of
i a factory famous for its cleanliness. Codou’s
Vermicelli, fancy letters and pastes, are
quite as renowned for their superiority. The
product commands an ever-increasing
patronage from the best class of trade.

Griffin & Skelley’s Fruits

. | The dried and canned fruits, packed under the * Grittin”
brand, admit of no argument as to quality—there can be
nothing better than the ‘“best.” Seeded Raisins, Canned
Fruits, White and Green Asparagus, Prunes, Seedless Raisins,
Cured Fruits of all kinds, but only the highest quality of each.

Olsen & Kleppe’s Norwegian Sardines

The “Albatross”—a small, specially selected fish. The “ Ambrosia ”— equally
good, but not so small. These two brands (in pure Olive Oil) represent the
finest of their kind to be procured. Among English epicures the demand is
persistent—and very large. Use “Quality” as a stepping stone to success.

ARTHUR P. TIPPET & CO., Agents
Montreal
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