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Have you?
What do your customers think about it?
You don’t know.
You can only make a guess.
If you are using the bargain-counter kind of inks ¢« for cconomy’s sake*” you are not duing first-grade printing.
You should use the Ault & Wiborg inls—the g
world’s best. m
Perhaps you rarely have complaints abuut the ¢ yp—
quality of your printing and probably you are p Y
often complimented.
But those facts prove nothing.
‘The majority of your customers will not
make a fuss when they are only slighly
displeased.
Many of them consider it good policy to
jolly you whenever they have an opportunity,
whether they like your work or not,
especially it you have a newspaper.
Some do not know the difference
between first and second-grade printing.
Some may think your work is better
than your competitor’s work but not as
good as it should be.
Those who leave youdo not give their
reasons.  You may think vour competitor
has underbid you when he is rezliy charg-
ing more and getting the business because
of the better work that Ault & Wiborg
inks enable him to do.
Some people see samples of
your printing and nevergive you
even a trial order because they
observe the fact that you use
inferior inks.  You think the
reason they Jdo not patronize you
is because the other icllow has
some kind of'a pull.
To sum it up, your customers think all <orts of things
about your printing and vou arc more lixely to find out
exactly what they think if you Jo first-class printing than if vou do second-class printing.  You cannot afford to use poor
inks on the wark you du for people who do not appreciate the best becanse the other (and larger) class of people will find it
out. Ault & Wiborg inks are the best that can be made—better than any other makers have ever succeeded in producing.
They arc the standard of the world.  They arc sold at the lowest prices tor which the best inks can be sold.
There arc inks that cost less for just the same reason that brass jewelry costs less than guld jewelry.
You should have our catalogue.
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