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Blue lights brighten up campu

BY BRANDON BUTLER

The new Tiger Light security
system is officially up and run-
ning.

Designed as an improved crime
warning for Dalhousie Security,
the system received an official in-
doctrination on October 24 at a
function held at the Arts and
Administration building.

Many members of the Dalhou-
sie Student Union (DSU) council
and administration attended, as
well as Dalhousie president Tho-
mas Traves and the Mayor of the
Halifax Regional Municipality,
Walter Fitzgerald.

Also known as the Blue-Light
system, the Tiger-Light system
consists of several free-standing
posts that emit a blue light. The
blue lights are less harsh than
white lights. They cast fewer shad-
ows and do not temporarily blind
those who look at them. This in
itself will allow passersby to see
one another more clearly.

As well, each light is equipped
with an intercom system which
is operated by a single button.
Once the button is pressed, secu-
rity can determine where an in-
dividual is located and talk with
them over the intercom. As a fi-
nal precaution, another light on
the 2.7 metre tall posts will turn
on, rotating like a police siren.
This second light will illuminate
the whole area of the campus
around the post with a 1,000
watt bulb spinning at 90 revolu-
tions per minute.

“The current plan calls for six
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Tiger Lights on campus, and one
more in the back of the Women’s
Centre,” said Katherine Hannah,
the DSU's executive vice-presi-
dent.

“There's eight more that are
going to be installed over this
spring as well.”

Reaction to the Tiger-lights so
far has been positive.

“It's a good idea,” said Patrina
Venuta, a second-year English
Major.

“It helps my peace of mind
when I'm walking out of the li-
brary after eleven o'clock.”

Dalhousie is the only univer-

Student governments talk turkey

BY CHRIS CROWELL

When Dalhousie and the Techni-
cal University of Nova Scotia merge,
what will become of the schools’ cur-
rent student unions?

This is just one of the many is-
sues that the university's are deal-
ing with as they prepare for
amalgamation.

When the merger of Dalhousie
and the Technical University of Nova
Scotia (TUNS) was announced, no
one was thinking of the effect it
would have on the student govern-
ments of each institution. With the
merger only months away, the time
has come to sit down and figure out
how to unify the two student unions.

While preliminary discussions
have been held to date, the first offi-
cial meeting between the Dalhousie
Student Union (DSU) and TUNS' stu-
dent union will be next week.

To address the merger issue, the

sity in the Maritimes that employs
the blue light system.

The idea for the implementa-
tion of this system has been on-
going within the DSU since
January of 1996, and is costing
the Union a total of $150,000
dollars. The money for the project
is coming out of the DSU’s Capi-
tal Campaign Fund. Last year stu-
dents agreed to donate $25 per
school year for the next five years
to Dalhousie's Capital Ideas Cam-
paign.

“It's an excellent idea, and I'm
proud to be a part of it,” Hannah
said.

DSU has formed an ad hoc commit-
tee consisting of DSU President Brad
MacKay, Vice-President Executive
Katherine Hannah, Vice-President
Academic/External Chris Lydon, two
DSU council members, and two stu-
dents at large. The committee is
chaired by DSU council chair Andy
Doyle.

DSU President Brad MacKay said
that he expects negotiations to last
into next year.

“We have to keep an open mind
and have a firm understanding of
how they feel down there [at TUNS],”
Mackay said.

“We're not giving ultimatums,
these are negotiations: let's come to
a conclusion that is satisfactory for
Dal and TUNS students.”

Representatives from TUNS' stu-
dent council were unavailable for
comment concerning the future of
their student council at press time.
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B Your generation is showing more responsibility than any generation that’s gone before you
| and that's a fact. So now it’s time for you to stand up and play an active role in our efforts

to get the message across about responsible use of alcohol.
Because some people still don’t “get it”.
What would you say to them
if you could put your message on national TV?
Or in newspapers? Or radio? Speak out.
Submit your message to us and it could be part of a national campaign
to get the word out on responsible use of alcohol.

And you could be part of that campaign, too. Because if our panel selects your message,
you'll be heard. And you'll be participating in the production of the campaign.
You'll also find it very rewarding because there is a total of $100,000
in cash rewards for chosen submissions. And the top submission
could eam up to $15,000. And every submission will receive a free
Polygram “Sound Out” CD, featuring a compilation of Canada’s hottest bands.

It's time for you to stand up, speak out and be heard. But you need to hurry.
The deadline for entries is December 31, 1996.

Submission information and brochures can be picked up
at any Sam the Record Man, Music World or Cineplex Odeon Theatres

OR BY CALLING 1-888-BE HEARD (234-3273)
or at — www.brewers.ca

stand up
speak out
be heard
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