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<| Wall Paper |e

QUOTE COST OF WALL PAPER BY THE ROOM.

As o dealer in wall puper you would rather handle
a high grade line of goods than you would a puor one,
wouldn't you?  You have your ieasons, too!  In the
first place yowr profit is higher; and that is the mnin
thing.  But, better still, youwr customer is bound to be
more satistied with his purchase; and his sutisfaction
will certumly make him congider yom store a first-class
institution.  He will come again, and for other things
besides wall paper.

You have donbtless had many o enstomer asking for
chotee live of wall paper, and you have shown him the
best goods m your stoek: and he has balked, and taken
a lower grade of guods beeause the mice was more per
roll.  The difference in price between the high aund low
grade paper wasn't much, perhaps, but the customer
pomted out that he uneeded wuch wore than one roll,
and in his mind it figmed out too much,

A case like that needs salesmanship,  You have te
bitug out your arguments. Now, perhaps, yon haven’t
given much attention to quoting the cost of wall paner
by the 10om instead of by the roll.  You shonld try if.
Many a customer, who knows a good paper when he sees
it, could be induced to spend a little more on his wall
decorations if he were shown how well the cost com-
pared with other things.

Get a wall paper chatt. By its aid it 1s a very simple
matter to accurately wseertain the quantity of paper ve-
quited to cover any room,  Quote lie customer a price
fov enough paper to Gill his requitements.  Show him that
it costs no mwore to hang gouwd paper than it does poos,
Go further, and tell im at costs less, beeause he doesn”
have to hang paper so often.

Compuze the cost of a rug or curtain ov any other
ornamental article of furniture witn the cost of a zood
grade of paper, and show him that he gels as good--
perthaps better—a veturn for money spent on fivst-class
wall paper as he does for any other expense of his house-
keeping.  Show him that it is practical economy to get
the best papers beeause of their superior wearing quali-
tiess o say nothing of the anount of pleasave he ean
wet out of a really artistic desizn.  Point out that wall
paper is a decorntion; and, if he wants to decovale his
rooms 1cally well, if he wants o be surrounded by tasty
decorations, pictures, fuvniture, he must sttt on a pro-
per basis—good wall paper, .

Try this method. My, Dealer: Quote your enstomer
to whom the better classes of wall paper appeal, but whe
thinks he cannot afford them, the cost of the room in-
stead of by the voll. and inerease the business of your
wall paper department m better grade goods, and es
tablish the local reputation of keeping the best variety
of up-to.date, attractive, decorative and veliable wall
papers. Such o veputation has a distinet money value,

The Thomas Co., of Bracebridge, have a unique way
of displaying their stock of glasswarve amd china, which
not only saves space but alse shows the goods to better
effeet.  Instead of having straight shelving, they have ar-
ranged alcoves all along the side of the stare like invert.
ed U’s. Shelving is built around these alcoves and the
different classes of articles are arranged in different
aleoves.
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MAKE it a point NOW
to carcfully review your stock.
NOTE ANY WEAK SPOTS
and take measures to strenghten thens,

Refined, Attractive Parlor Styles
are often overlooked when buying

WALL PAPERS

Writc us for samples to [ill any short
lines. \Ve have on hand all the big sellers
for 1907, in cvery grade.

Be in a position to satisly every
customer. Let us help you with samples.

Try us for BURLAPS (Dyed, Sized,
0il Coated), SANITAS.

Prompt service at all times, especially
during the Spring Scason.

STAUNTONS umitep

Makers of Superior Wall Papers
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Y0U ARE INTERESTED IN SOMETHING.

Why not get the best items that
are printed on the subject ?

We read and clip thousands of newspapers every week—therefore we
can cquip you speadily and ccenomlnllY for a dchate, speech, lecture,
esay or snything else uiriug up-to-date Information and niore of 1t than
your competitora are lkely to get,

Terms-100 Clippings, 8 $ 00
20 " 12.00

500 . 22,00
1,000 " 40.00
. lSc:lnd for our Rooklet, which fully explalns the acope of the clipping
ndustry. )
We have also lists of firms In every branch of trade in the Dominlon,
the professions, club incinbers, society, ete., and we are prejared 1o address
and mall clrculars or Jetters to these at any time.

THE CANADIAN P.R—ESS CLIPPING BUREAU,

232 MaQill Street, 10 Frent St, East,
MONTREAL TORONYD.

NOTICE OF
DISCONTINUATION OF BUSINESS

We beg to notify our customers and
friends that after April 1st prox. we
intend to discontinge the business at
present carried on under the name of

THE CANADIAN INK CO.
37 Wellington St., Montreal




