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Canadian video culture

When you hear the word video, how
many of you think of mindless drugs and
scenes of perversion? Well, on December
to 6, you have the chance to think again
and see how much more there is to the
new media than just rock videos. “Some
really exceptional artists from all over the
world express issues, concepts, and culture
through video,” remarks Lisa Hemeon of
Video Culture International. But she con-
tinues, “In the past there wasn’t a venue
for artists and producers to show their
work.” Thus, in 1982, Video Culture Inter-
national was born.

This brainchild of Renya Onasick and
Peter Lynch was created to promote inde-
pendent artists, media as a tool for social
change, and video innovation. Now, on the
eve of their fourth festival, Hemeon says
“we’ve expanded and excelled and sur-
passed our first initiatives.” Not only that,
but they have made all of this accessible to
the public.

Again this year they are organizing an
international competition in categories
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| sometimes wonder . . . is it fair to com-
pare Edmonton designers to the rest of the
world? Local designers have come a long
way. A few can — and do — hold their own
nationally. The remainder are still learning.

Latitude 53 recently sponsored a sell-out
fashion show — the ART DECK-OUT — with
a theme of ‘wearable art’.

Compared to what was going on in

Edmonton ten years ago, the Latitude show

reflects progress, in leaps and bounds! Yet
on a broader scale the garments showing at
the Art Deck-Out were neither wearable
nor art.

To be wearable, a garment must be func-
tional. You should be able to put it on, but-
ton or zip it up, move in it, and so on. What
"designer’ would make a whole men’s outfit
— coat, pants and shirt — without pockets?

As for the art angle — for many this con-
sists of doodling on fabric, then draping it
over the body with little understanding of
the fit. .
« Nevertheless, it is great to see local people
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Edmonton’s art on deck

experimenting with clothing. As a language
for expression clothing can be effective, but
itis an extremely difficult medium to master.
Many call themselves ‘designers’ before they
deserve the title — while they are still in the
learning stages.

Progress is being made. While many locals
are only into two-dimensional surface tex-
ture (that is, drawing, painting, splattering) a
few are starting to develop their draping and
tailoring skills. Clothing is three-dimensional,
but 3-d design is difficult to learn.

One coat by Cara Skuttle showed a
refreshing use of pleats. A few of the body
suits showed potential, and most garments
were well-constructed.

The jewelry was also interesting, especially
the animal pins by Gloria Mok and some of
the silver work.

Overall the Edmonton fashion scene is in
healthy shape, but still in childhood. The
designers who showed at the Art Deck-
Out have the potential to really make a
statement.
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ranging from video art to new documen-
tary and it can be seen on MuchMusic
from today through to Saturday. Prizes are
provided by Sony, the main corporate
sponsor of VCI. They also offer financial
support to the organization and office
space in their building in Toronto. “Sony is
an integral part to our whole being,”
Hemeon says. “but it is in their best interest
to encourage people to become involved
in video since that is what their business
is.”

The fact that Video Culture is an interna-
tional organization with roots in Canada
may make you wonder what this does for
Canadian artists — who aren’t always a real
success on the international scene. “The
exposure is more accessible to Canadians,
but we try not to differentiate from other
countries,” says Hemeon. “We wanted to
develop an international level of commun-
ication through video so we approach
other countries just as much.”

For the first time in their four year his-
tory, VCI has taken their show on the road.
From Halifax to Vancouver they have
shown previews of the festival and consider
it a big success. “The responses were inter-
esting,” claims Hemeon. “The things we
were showing tended to be very eclectic
and the reactions were varied. They ranged
from ‘Wow, this is really interesting’ to
plain bewilderment.” They also tended to
vary from city to city. “In Halifax it was a
learning experience for them,” Hemeon
explains. “Whereas in Vancouver they
were more familiar and knowledgeable
with what we are doing and we were very
well received there.”

Next on the agenda for VCI if what they
call their “huge physical event” this
summer. Hemeon explains, “We’re coor-
dinating the different aspects of the indus-
try into a huge forum. We hope to get the
public to understand what’s going on in
the video world.”
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DO YOU WANT TO BE A COMEDIAN?
IF SO, BETWEEN 8:30 - 9:00 P.M. ON
THURSDAY WE HAVE "OPEN MIKE". PUT A
5 MINUTE ROUTINE TOGETHER AND
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