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Business travellera, in general, are less sensitive to price, although flot

totally 'inelastic." In other words, they are willing to pay higher prices for

airline services.

* First class travellers tend to be insensitive to price.

* The buiestraveller il highiy sensitive to the convenience of air services.

* The most ipratconvenience attributes for the business traveller are the

Buies*aelr tendto book theirticesath at minute and need the

aiivto~ change their fliLyht olans at a moment's notice.
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