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Advertising
Our Reliable Guarantee

Do) you believe that a well known, highly re-
spected puiblic man is honest if lie lends his name to
a corporation of wliose reliability he knows nothing?
WVe feel that we are in a similar position of trust, and
muiist invýestîgate thoroughly every advertiser before
allowving bis miessage to go to our readers. Honest
and dislionest ad]vertising,ý read mucli the same, you
cannot tell wbidh is whicli.

More than that-we believýe that we must take
full responsibility for thie thioroughness of our investi-
gation, so we pubflis inii every copy of "Canadian
Home Journal" ouir faithj in our advertisers, and our
absolute guarantee of satisfaction or money refunded.
It is tis plan adopted bIy the best merchants every-
whiere whichi has raised ouir merdhandizing to a higlier
level.

Publication " House-Cleaning"
Iii years gonie by, whien adv\ertising,. was not sudcl

a factor ini businecss, whien publicationis were flot so
carefuli, and the postal auithorities Îinvestigate so close-
ly, fortuines were-made by fraudulent advertisers. Tlie
buyers suiffered and the honest advertisers suffered,
for wlio couild tell good from bad. Advertising got
a bad namne whidli las cost us aIl very mucli. Perhaps
you were stungl, or some relative or friend.

Thle fate of adIvertisîing depended upon a "house-
cleaingi," by the puiblishiers. Saine cleaned thor-
ouiglly, miost of themi pretty well. To-day you can
rely uipon m-ost of the advertising in any reputable
puiblicat:ion, and( youi are absolutely safe wlien you
read suicli a gutaranitee as ours. Forget the past, and
give youirself anid the bionest advertiser the benefit of
thie new conditions. It mieanis as muiich to you as to
himi, for it is the b)roadI-indiedfa-e, inventive

manufacturers wbo have made possible ouir better
working appliances and our hligher standard of living.

Who Gives Quality?9
Who would naturally give quality-.the manuifac-

turer who lias his name in big letters on ever-y box,
wlio takes full responsibility for bis g11oo1s. or one
whose goods are unknown f rom a dozen others?

Excépt for fraudulent advertisers, fewA, i f any.
make enough on first sales from advertising to pay the
advertising cost, if's the repeat orders that pay ex-
penses and dividends.

If Smith's soap is almost as well knowvn to yýouj
tlirough advertising as your own name, you are cither
going to say, "Let me have Smith's soap, or none'," Or
"Give mie something else than Smitli's." If that soap)
doesn't give full value, whidh wil it be? And if the
latter, whiere will Smith be soon?

Tosced h detsn manufacturer muist
give highest guality.

Who Pays The Cost ?
Does the manufacturer, the retailer, or the cou-

sumner pay for the advertising? This is the much-dis-
cussed question. The present opinion amnong authori-
ties is that nonie of these pay the cot-it is saved.
Suppose the factory and distribution cost of an article
is $1.00 when 200,000 are sold by mneans of salesmen
and jobliers. Then, $l,0,000 is spent in advertis:ng. and
the sale is increased to 50,(00. Better priçes are secured
on material in larger quantities, the' machinery is
worked full time, cost of shipping is reduced, salaries
of the office are no greater, and thei cost> of eacli article
îs reduced to 80 cents. The advertising lias been paid
for from the saving. The sellirrg price remains thie
saine.

It's the greatest annmal exhibition on the conltinlent
-- tbigges cities in' the States have nothing i the
saine class.

You'Il nmarvel that such splendid bujjjilgs andl
large grounds could be maintained for only t wo
weeks' use in the year. There are thmisands of ex-
hibis, shows, track sports, water sports, fireworks,

your ;pecil.i nterests. If you are br
,t ail the different mnakes just a
liere. There's scarcely a thinjlý

very year there are changes au
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