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Announcement Extraordinary

CHAMBERS’S
ENCYCLOPÆDIA

THE LATEST REVISION
A Thoroughly Up-to-Date Dictionary ol Universal Knowledge

Containing Thirty Thousand Articles, Three Thousand Five Hundred Engravings, 
Fifty-three Coloured Maps, all based on the Newest Statistics, Events and 
Discoveries. PRINTED IN BEAUTIFULLY CLEAR TYPE.
You can consult Chambers's Encyclopedia with the certainty of Ending the 
information of which you are in search, no matter what the subject may be.

COMPLETE IN 10 VOLUMES
Regular Price, ..... Cloth, $30.00

Our Cash Price, $20.22
On time, 113.00. S3.00 with order and $1.00 per month lor balance.

Carriage Extra.

CHAMBERS’S ENCYCLOPAEDIA
I» a Conspectus ol the World's Wisdom Written by Experte tor all 

Sorte and Conditions ol Men.

Here the teacher, the student, the man of affaira, the publicist, the journalist, 
will find the very latest information on every conceivable subject in a handy 
form —not written in a pedantic, technical manner on the one hand, or superficially 
on the other, but in language which every person of ordinary education can under­
stand, and with a sufficiency of essential detail to satisfy even the specialist.

MR. JOHN MORLEY on the advantages of possessing an Encyclopaedia:
"We may all agree In lamenting that there are »o many houses even some ol 

considerable «octal pretenalon where you will not And a good atlai, a good dictionary, 
or A GOOD CYCLOPAEDIA OF REFERENCE. What la still more lamentable, In s 
good many more houses where these hooks are, they are never referred to or opened. 
That la a very discreditable fact, because I defy anybody to take up a single copy of 
the TI mm newspaper and not come upon something In It upon which. If his Interest 
In the aHalrs of the day were aa active, Intelligent, and alert as It ought to be, he 
would oonault an atlas, dictionary, or cyclopedia of reference."
“THE BEST ENCYCLOPÆDIA EVER BROUGHT OUT "—Dully Chronicle.
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