
76% think Mhat the NW is good

EffeaiofNMW

Difflcult4es

encountered

64% strengihening of marketing

47% praduct deeoment

33% organizational renewal

22% better image

44% lack of resources
38% long preparation

29% différences in resources

24% lac* of conmmon objectives

,NET WORXS PHASE 3 (Establihmnt and Eorly Coeain

Total networ*s whlch recelved questionnaire 100J

Answvered questionnaire 82

29 % NWs uchanged i participation

Puipose over 50% marketing of new/existing producis

39% produci develapinen

13 % use of new pr-oduciioný equipmnent


