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Auto Aftermarket Products & Services  Source: Motor &Equipment Manufacturers Association (MEMA) 

• 1991 Auto Aftermarket (End User Sales) 	$110 Billion 	(Products 8c Services) (+3.2V%) 
• 1990 Auto Aftermarket Products 8£ Services 	$107 Billion 

1991 	.19D 
Products 	$82.6B 	$81.2B 
Services 	$28.0B 	$26.1B 

• Services: 25.3% of all expenditures 
• Excludes: 1. Tires 

2.Body Parts 
3.Sound Accessories 
4.Fuel 

• Includes: 1. Passenger Cars 
2.Light & Heavy Duty Trucks 
3.Buses 
4.Off-Road Vehicles 
5.Farm Machinery 
6.Other Engines 


