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QUARTERLY PROGRESS REPORT Of EXPORT PROMOTION PROGRAM

AT RISSIONS ABROAD FOR FISCAL TEAR SS 

FORECAST Of GET ACTIVITIES AMO ANTICIPATED RESULTS STATED IN MISSION'S ANNUAL PLAN

=cr :5K-*3rc 013-C3MSLMER PRODUCTS 

JAPAN

ACTIVITIES =ROPOSEC II POST PLAN:
ANTICIPATED RESULTS:

CJ.-JEE ICUS'R.ES

ASSIS* .OCA. AGENTS IN T*IR MARKETING EFFORTS. OEPN NEW DOORS TO CANADIAN INDUSTRY.

INCREASE PUBLICITY Of CANADIAN ARTS AND CRAFTS THROUGH THE
CREATE GREATER AWARENESS Of OUR PRODUCTS.

CANADA -RACE CENTER.

ASSIS-S -OCA. AGENTS TO ORGANIZE SOLO SHOWS. CREATE AWARENESS Of CANADIAN PRODUCTS.

USE MAI. ORDER CATALOGUE TQ ADVERTISE. INCREASE DIRECT SALES.

LEISJtE SRX. *OCLS HARDWARE

eXL3< LP » «INODE MISSION RE INTENT Of PURCHASE. IDENTIFY CLEARLY THE PRODUCTS CANADA SHOULD 

FOCUS ON.

:n*RSXU2 CANADIAN COMPANIES TO NEW DIT STORES THROUGH DIT TO CREATE AWARENESS Of WHAT CANADA NOW 

PRODUCES.ASSOCIATION.

•«£* RESAARL'' WIT* SPORTS EQUIPMENT AGENTS AM) INTRODUCE NEW 

PRODUCTS.
INCREASE SALES.

EiCXRAUZ AGENTS OF SPORTS EQUIPMENT TO PARTICIPATE IN REGIONAL 

SOUS.
F!M> MORE LOCAL DISTRIBUTORS AND MAKE SPOT 

SALES.

FR3NCTE IDEA Of SELLING CANADIAN DIT PRODUCTS TO JAPANESE 

•ONE BUYERS.
GIVE DIT INDUSTRY INCREASED OPPORTUNITIES TO 

SELL IN THE JAPANESE MARKET.

SEND NE. acTERS TO MOfTREAL SPORTING GOODS SHOWS. WIDEN RANGE Of PRODUCTS SOLD IN JAPAN.

FURNI-JK t APPLIANCES

VISIT XT LETS SELLING CANADIAN PRODUCTS AM) PROMOTE CANADIAN 

PRODUCTS.
STRENGTHEN OUR SHARE Of THE MARXET IN SX 

AM) ENCOURAGE OTHERS TO SELL PRODUCTS ON A 

CONTINUED BASIS.

CEE' JP WITH NEw ’RENDS IN FURNITURE IMNJSTRY AND PREPARE 

REPORTS FOR THE CANADIAN INDUSTRY.
DETERMINE UNION SECTORS OF MARKE’ COULD SE 

OF INTEREST TO CANADIAN EXPORTERS.

DIALOGUE WIT* FURNITURE ASSOCIATION AM) MAIN MANUFACTURERS RE 

INTERES* Il I WORT INC SPECIFIC !TB*S TO COMPLETE THEIR NEW 

LINES.

GET NEW ENTRANTS INTO THE MARKET.


