
162 CANADIAN I)RUGGIST.

Advertising.
Practical Hints on Advertising.

If advertising be confitned to a speci-
fied territory, it ouglht to be a simple
mttnier of arithietic to tell whether or not
it was proftable. Certainly the matnu.
facturer knows what quantity of his goods
are sold in a certain territory. If lie tries
advertising for six months or a year, and
the sale isn't increased, ie certainiv knows
that the advertising was not of tlie right
sort.

If the business is increased, lie cati
ieasure by the additional profits against

the cost of the advertising, and by the
simple operation of subtraction find out
just how profitable the advertising had
been.

Of course, where the advertisiig lias
been geterail al over the country for a
long tite, it is liard to tell just exactly
Vhat it accomplishes. This is more par-

ticularly the case whuen generail as well as
local circulating iedimnis are used.

The man who is lsing local piapers and
also the great ionthly mîîagazines cantiot
tell whtelther the magazine advertising
pays or not. lie cannot tell absolutely
about the local advertising, but lie cat get
near it if ite tries.

Of course, if lte sells to jobbers, and
they in turn sell to retailers, the problemu
is more difficult, and, in fact, is alimost un-
solvable. When lie is first going into any
givein territory, however, lie cati tell
exactly what its advertising is doing. It
will require attention to do this, and it
will require some figmt ing.

To be sure, a Cincinnati jobbmîtg h otise
may bty the goods that are sold by a
Kentucky retailer, and so apparently
results mîtigit come from Ohio when the
advetising was being donc iii Kentucky.
It is comparatively easy, iowevr, to find
out where the actual sales are made if ant
effort is made to do so.

A certamn wise man, who ias tow beeni
dead sote years, said " Of the making
of mlîany books there is 110 enîd." le
must have foreseen the booklet era itn the
history of advertising. There are more
booklets used ntow titan were ever used
before in the Vorld. It secmts thait no
business of any kind cati get along without
a booklet, and booklets are good things.
There's no question about that.

A booklet enables a man to tell a
longer story than ie can tell in an adver-
tisemîent, unless lie lias a great deal of
money and a great dea) of nerve. Sote-
times I atm incliined to think that ait
advertiseient covering the etntire groutnd
tmtightt hc publisied in the riglht sort of
papers and gel a great deal wider circula-
lion for the saine amoutnt of montey than
cati he obitained by the publicatioi of a
booket. Tie booklet is a sort of stock
advertiseient, however, and ttay be used
effectively in the regular daily correspond-

ence, or in the daily out-go of packages
and boxes.

The booklet is necessary. Many mîtak-
ers of booklets make the muistake of talk-
ing too muicih before they begin to tell
their story. I like the bookelt that jumps
right into the middle of the story on the
first page, and talks business fromt the first
letter to the last period. I do not like
the booklet, or the advertisemtentt, for that
mîatter, that begins in smle such way as
this :

" That inlteresting work, Webster's Un.
abridged, defines a hintge as a joint on
which a door, lid, etc., hangs or turns."

*1his sort of thing is generally the Open-
ing to two or three pages of utnnecessary
introductory literary matter.

Business lleil do not have time to read
stories during business hours, no ilatier
how inlteresting and well written the
stories nay be. If a man who is inter.
ested in hinges gets a booklet about
hinges, lie wamts to "et the meicat out of it
as quickly as hie cati. He doestn't care
anytlhing about what Webster says about
hinges. He knows what a hinge is, and
his opinion and Vebster's mnay possibly
differ. lie cares more about the quality
and prices of the commercial hinge than
hie does to know the dictionary definition
of the word.

I believe in a booklet that tells quickly
wh2atever it was written Io tell. I do not
m2eatn that I would sacrifice clearness for
the sake of brevity, but I would start im.
lmcdiately to tell mlîy story whether it was
long or short.

Newspaper publishers will get more
benefit frot progress in advertising than
any other ciass of men, and yet they are
the oncs of ail others who throw obstacles
in the path of the progressive advertiser.
I have recently had it brought forcibly to
iiy attention that im2anty publishers fille
their advertisers when they endeavor to
make tlheir advertising profitable. They
apparently do not want the advertising
inade profitable, at least profitable to the
advertiser. Publishers refuse to change
the ads of local advertismng uniless exorbi-
tant extra charges are paid. Ii doing
this they are certainly standing in their
own light. They are doing what they
cati to make the advertising unprofitable,
and, if it is made unprofitable, how in the
worid can they expect it to be continued
or iicreased l?

If they are not getting enough money
for their space to afford to change the ads
frequently, then they ought to advance
tieir rates. I believe, however, that it is
generailly truc that they are getting enough
inoncy to permit the frequent changes of
the advertisemients.

Several years ago, wien I was naking
soie contracts with a nujmber of local
papers, I proposed to furnish clectrotypes,
provided I could get a concession in raies
by so doing I was toid that it didn't
imake any difference whether electrotypes
were sent or wlther the composition was

done in the otlice, becatse the printers
were there, and were etmployed by the
week, so thait it cost tno more wien they
were busy ithain whenî tiey were tnot
busy.

This is, untdotbîtedly. the case in iost
local newspaper offices. It mutîst of niec-
essity be iii only the larger cihies, welre
composition is paid for by the piece, thiat
the chianges of ads make any appreciable
difference in the expense of getting out a
paper.

It doesn't cost much to set an entire
piaper in at ordinary weekly office. Therc
are comltparatively few papers that are a)l
set in the oflice of issue. Plate ttler is
now so good that tlie average local editor
cannot possibly improve upon it, even if
lie gives his enîtire tine to the subject. At
ordinarily good printer will set reveral
coltutmns of advertisttemnts in a day. 1
mean the ordinary run of ads that g-> into
weekly papers.

Of course, if lie has any fiancy woik to
do on the ads, or if a good man, of thei
have borders, ie won't set so ituci, but I
shtouild think a reasonably fast printer
ougltt to set six or ciglt columnts of ads
in a day. I suppose that the average
price paid for this kind of work in tws.
paper offices ail over the country is not
more than two dollars a day. 'Iin the
geteral run of country offices, I doubt if
it is more than a dollar and a ialf a day.

At this rate, it would cost somiething
like twenty-five cents to change a coluin
of ad.. Of course, the making-up would
take sone tite, but the inîcrcased busi-
ness that wouild strely come froum this
kind of work would iore than pay for the
tite and trouble itvolved.

Tobaccosoap (Nicotiaia soap) has been
introduced in Germîtany for treating uara-
sitic discases of ail kinds, particularly itch.
'lie originator, P. Tauzer (Pharm. Cen-
ira/h.) preparez ait extract fromt tobacco
refuse, containing about 8 per cent. of
nicotine, of whicih lie incorporates 10 per
cent. in the soap, scenting slightly with oil
of berganot. This soap lias proven ex-
cellent in allaying itching, and ience is
expected to prove valuable to hives and
pruritus. It mtust not be used on moist
eczemlias and puistulous affections, while on
children it tmust be enployed with great
care.

Bi.aun's [It.i.s.-A good nethod, ae-
cording to Rava (Pharm. ZeiZ.), is the fol-
lowing : Prepare ferrous carbonate by pre-
cipitation front 270 gratmts of ferrous sul-
phate with :6S gramns of sodium bicarbon-
aie. Mix the fresh precipitate with 50
grais of loney, 25 grams of acacia, and
20 grais ofglycerin. Complete the mass
by the aid of any suitable constituent, and
miake into pills weighing o.25 gràm each.

IOnOFORat DEoDORIZER. - lodoform
forns an odorless coibination with hex-
anetiylentetrainiii, and so the latter is
recotmmiended (Phizr. Centra/h.) for re-
noving the odor of iodoforti fron hands
and utensils.
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