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Th e Power of the Condensed Advertisement
Aund a Special Offer

One of thc rcmiarkablc devclopinents iii the field o!
advcrtisin.- that the last fcwv ycars lias %vitalsscd. is thc
increascd use which is bcing madle of flic condensed adl-
vertisenient. To look at an ortliiary daily issue of such

uîîetiiiiimý as the Montrcal Star or the Toronto Tclegrani
or tie Winnilicg Frc Press, witli tlicir solid iagcs of
condelnsed advcrtising, fUIs *O,îc with :nmazcnicnt. Columoii
aftcr columin af situations vacant, of icil? wvantc(d. of
îîroîicrties for sale. of articles~ lost and artices fround,.
record a liistory of thc clay*s doings that itcrcsts nul.
ouly thusc iiinmediately contcrncd, but. ccc» Uie great
utside public as welI.

The secret of the suctccss of titis forni or ativcrtisitir
secilis tu lie in ftie conîbitiation of t.wo factors-one, tlie
chicapncss of the înetlîod, and flic other, flic cxtent, ai tic
îîublicity. The cîsual charge of two ccnts a wvord for a
lirst insertion plates %vitbiî tlie reacli of tlic mnan of sutail
nteans the use ni this foran of puîblicit.y. l1y writiiîg bli.,
Aîs. in compact farnai an nitting aIl suîîcerftiuuus word-i.
lie is tistially able to co:îcey bis iîicaning in, a satisfac-
toîry lîlanner and rit a reniark-aîlY srnall cost. lic knovsý
titat lus ad. will be iîlaccd unclcr tic îîraîcr lieading atIl
that it. viII lie read bv tlîosc intercsteil in what lie lia'
tu Say. jtist as tch alivost a-, if it %vert disfflaveil in
:c full pîage. Anîd alter aIl, tlîat is pbrecisclv what. lie
%vatts.

On flic aLlier lîand, tlîc extent oi the pctiblicity assuîre--
lîim tliat bis advcrtisâenît, wvilI fall into the haiîts of

aî'plroximately cvery ane wlio is likcly Lo %want or bie able
ta) suppîY what it refers-ý ta. l'le niîan wvho advertises

for hlîcp in any onc of the rancdiuis referrcd ta tan lic
rcasonal sure that liractically cvcirybody scckiîig .1
position sîieh as lit alTers wiIl rend the ad.. for lic knows
that the palicr is the cominion meeting groîinti of the t%ça
coiîlcmentarv forccs that. nliake kal flic suppîy and the
dernand of the day.

Buot there is a spccinlizaflan iii the riait or
condense.) advcrtising, jcist as there is in tlie rmain of
genieral advcrtising. A newsli.-plcr circiîlatinig ini a single
lî,cality cannet be "xpccteil to serve the ends of -in zit)-
vertiser ivîta wishcs ta reach a certain eîass of Iîco.ilc.

sicattered litre anal fihcre over the whole country. D)iifcr-
eti media sii ta tllffcrent nceds havc sîirng up-
îîotably the tratie press. whicli provide inimediate açccss
lrom tie wliolesale seller tg) flic rctnil biiycr nt a Inini-
inuin iif cost.

In the saine way a specialization is springing III in
Uhe departament, of condensed advertising. lletailers arc

he.ginningz to iindcrstand tlîat there are alvantazes for
thelie in uising condenseia zdvcrtising spaco ini tlîc par-

tictular tradecwsîîe tîat caters tu tlîeîî. Thli fant
tinit thcir tradc vlîer ciretulates ailozîg others o! Viteilr
owil class îîîcaiîs tliat ibossibilities for tIce excîtange or
suirfflus stock, flic seciring of extra belli, the is osa f

tiîts;lable goods, etr.. are :ilwavs at. bîanal.
III the Case ar 'lle liookst-ler anîd Statiouer, miore

;îliliost tîtac iii flint oi aiy otlier tradlesian, te viti
densed ad. shouîd lirove itîseful. For iuistance. a bîook is
%vatt't tîat is otit o! piriat.k Soutîe otlier tiocîksellcr bini-

iiuls of iîiits,. ,cwav nias' chiatnce ta have , conby. The'
q~uestionî is liow to reacli hin. TI'le best solution tt,
t lus gîrobleni i,, ta try a coiidcîsed ad. iii a mediium thitu.
reachues aIl Ihock.celhets.

Or, at - ini. sîîîibcsL. ytu ]lave oit yoti* siielves a iiiîîilîcr
or! books flint have ceril îîrovv<I uiîialablc andI tlint re
Iicrelv flet-nîctos dceriora t iug ry u fay. I>ossibIv
fiacre is saine t'Ller dealer whoi coiîld tako tiiese tiff %our
lîaîds andi dispîose (if ictai. but liec loessîît kîîaw about

Main. Il<îwv i. lie toc lie icîforied ? Agaisi Uile amNswer
*i, ;r.itigl a cia.îclcti.srd adu ertisieuit.
Vota rvîguirt, belli ini vour store. Whiat hettcr menuîs

t liait :îîî ad vert isetinen t ici a siîecializecl mediumi. rendl lIv
î.cîuîile iiiterested ici yacr giarticcilar line oif biusinecss. t;,
briu thas lielgi to yaiu ? tiîîled. there arise a huînclreI
andi aoie differcrit ways ini wlîicli coiicîînsed :îdvertisNintz
xvill prove your friend aitd lielper. IL lias îiroved cilica-
clous in Lte past ant ils clcveîopîiicqt iil muakc 1! more
andl more pîivcritil iniftle future.

The publisiiers of liookscller andc Stationer arc
anxious tii deve)4îgi the conclcnscd advcrtisiuig deliartinent
oi this Iper. At lient thle delbartiiient is sinall aîîd
liiiiited ici scolbe and iii coiîseqcicnre iL is ntîct reFerrcl to.
exceît in a scw n.!.! cases. ut. wvere it exteîide, anc lid
rced-s get intoth le habit tof lotkiiig aver it rcgîilarly. il,
uvoîuld lîerine of1 tinthoiibtedl valise. In ordrr tsa extenîil
it -and give it a %vider soia sgiccial aller of irc inser-
titins i% hicing mtiie ta all sahîscrilierx tir Iloolseller anda
Sýtati<iner.

Every subclsrilier ig cititletî ta thrce f ccc inserlioti,,
ai ans' rondcned adi. ilimitetl ta tîiirty wordtu lu 1 i
lioîted liait therc will bc a s:oot reqpnnse tu, frais titfr.

,%vltiili 15 a inst generouis finc. Wlîen ane puîses ta ron
side7 what if aucans. il, will indcd lie suirprisinz if evrry

s;uilscrilIer ilies not forward an ail. for inçertion. %~fter
flic frc insertions. shtould anr adverti'.er visli tc, c..»
tinue bis ad., the publlislîers ivill rejisert flic %.arte at a
charge of unc cent lier iword pcr in'%ertiton.

Xa\'n-siilîscriliers ta Booksehîcr andI Statiouer shauulil
enroîl theniseiçes on the subscriîtrn lis: t -.f nce. in
order ta bc eligilile filr thia; special tiller.
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