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Hinchiife that Canadian export trade is flot
as good as it might be and that if he could
do something to help that trade fie would
be doing something to help Canada at this

ime.

Mr. BLAIR: The creed in French is flot
the samne as the creed in English. The hon.
mrember for Algorna spoke of a French
teacher approving of the creed in French, and
I tbink the creed in Frech is very good in
miany w.vavs. except as it tend(s to advertise
the goveriirent. In the English version,
however, 1 do not like the words "To the
cause of lier producers 1 plcdge my devotion."
The word devotion cornes from the Latin
"devov-eo", which means to zet dnwn on your
knees and worship. 1 believe in st'2nding on
my feet; we do tiot need to get dlown on our
knees to worship the manuifacturers. I do
flot think that expression is fair. It is ridîcu-
ltus; it is absurd.

Mr. STEWART (Edmonton): 1 have
notbing to say about the creed; possibly it
may do some gond. There may be some
doubting Canadians whom my Conservative
friends will convert by the creed. But what
I objeet to is the expendituro of money on
advertising Ca'aadian gonds in Canada. 1 arn
thoroughly in sympathy with advertising
abroad, to help our merchants to market their
gonds outside Canada. But why twn or three
particular lines should be picked out and the
Canadian people be urged to buy the produets
of these industries-this cnming from the Con-
servative party particularly-is something the
necessity for which 1 do not sce. It is an ab-
solute waste of the public mnney, for the rea-
son that ever since this gnvernment tnok office
tbey bave been taking procinus gond care to
see that no foreicom gonds shall corne in.
There is, therefore, o necessity for advertis-
ing. The people have no chance to buy any-
thing but Canadian gonds. Yet the gnverni-
ment are spending $90,000 in a campaign im-
pressing upon the Canadian pcople the im-
portancc of buying these guuds they caînuot
get anywhere eïse anyway. That, briefly, is
the situation. Whenever the goverroment liear
of foreign gonds corning in, thev immediately
pas., in orcler in enuincil raising the duty,
with a resulting increase in price, an that it is
an utter impossibility for the people to buy
those gonds. On that grouind atone I abject
to this vote. The policy of the government is
to keep out foreign gonds. Then why squander
$90,000 telling the people to buy only Canadian
gonds when they cannot buy any other gonds?
That is the real objection to the vote.

Mr. YOUNG: 1 have no fault to find with
a political part 'v that spends its money pîrnp-
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agating its ideas in an endeavour to per-
suade the people to adopt its views. In fact,
1 give a party credit for that; that is a legit-
imate use of campaign funds. But no one
ever contemplated that any government or
any politicat party would dip its hands into
the pubtic treasury to secure campaign funds.

Mr. PORTEOUS: Who paid for the ad-
vertisements that appeared before the last
election under the Department of Trade and
Commerce?

Mr. YOUNG: Was there such advertising as
this?

An hon. MEMBER: Worse.

Mr. PORTEOUS: They said, "Be Canadian;
be British; vote Liberal."

Mr. YOUNG: If the Liberat party took
money ont of the treasury to advertise in
the newspapers, urging the people to vote
Liberal, they deserve censure. But that avouli
ot be an excuse for the present campaign
of the Conservative party. I say that the
Conservative party had the right to advertisdc
so long as they did sn with their own nioney.
But they had no right to take publie rnoneY
to put on that campaign in the nexvspapers.
to try to turn the people into Conservatives,
That campaigo, I betiove, was put on through
the Gibbons advertising agency of Toronto.
An active executive and vice-president of tlir-
agency is Mr. G. M. Murray, whom anute of
you witl remember as the man who became,
famous, perhaps I had better say infarnous,
about eleven years ago, for his attempts to
bludgeon the Canadian press into suppnrtiug
the prntectinnist campaign of the Conserva-
tive party. is plan at that time wvas to
sectire control of the advertising that w:îs
sont to the newspapers, and suggest to the
edîtors that, in view of the fact that the.v
were getting advertising, they shnuld modify
their editorial pnlicy. I do ot knowv what
gond ange] guided my hand the other (la '
wvhen. in the library, 1 tnok down a hooký
out of wvhich foll this pamphlet I hnld in rn
land. It comprises a number of articl1es
written during the campaigo which Mr.
Murray wvas carrýying on in 1920, the series
appcaring under the titie. "Plnt to chioroforin
the Canadian Press." I wish to read 0ne or
two extracts from this pamphlet. Heme is
xvhat Mr. Murray says in a letter wvhich he
addressod to corne of the principal adver-
tisera of that day:

Advertisers cao talk polity to that editor
to-day and tbey wilI be attentively listend,,( to.
The editor knows that advertiscrs formi the one
class who can save bis enterprise from finaneial
disaster, and anything those advertisers asîs in.


