o MARKETING AND _PROMOTION, -
1o Are there other sources of mformatlon that you rely on for exports7 If 50, how do these :
o compare w1th the "Revxew other mformatlon of the Department7 L : :

o “2, . 'Thls research has assumed that you are the prime targets for th1s pubhcatlon Do. you .
-+ believe this to be s0?  Are there other people, both inside and outside.y your orgamzanon
o that could make use of the mformatlon? How do you rea ch them? e |

3 B As you know, this pubhcatlon is ﬁee ‘Do you thmk the Department could se11 thls
' .publlcatlon? If s0, how much do you think it could sell for7 o

? 4. What would you think if the "Revxew" had advertlslng ora sponsor7 Would that change:‘ o
. your attltudes towards the pubhcatlon7 (or to the Department to the sponsor7) :

‘ 5. ’Are there other ways of "pubhshmg" the "Rev1ew?" (Probe dlskette on-hne CD ROM) 7' L

. How do these compare with the hard copy verslon? 7

- "T ake a few moments among yourselves and tell me what you thmk were. the more Important
concluszons or dzscoverles of the group I 'l be back in a moment - ‘

| B 1 vfModerator seeks supplementary questlons from DFAIT to ask partlclpants
- -_ ‘2.‘ , ‘Moderator asks part1c1pants supplementary questlons from DFAIT
3 | Partlclpants summanze the most unportant dlscovenes in the focus, group. .
4 . (Optlon for cllent) Partlclpants oﬁ’ered an opportumty to speak w1th the chent

COLLECT ALL MARKED "REVIEWS o End sessmn, thank partlclpants
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