Hotel Directory

GRAND UNION HOTEL
Toronto, Canada.
Geo. A. Spear, President.
American Phn,’tlz—-sss.o European Plan,

PALMER HOUSE
TORONTO : CANADA
H. V. O’Connor, Proprietor.
Rates—$2.00 to $3.00.

CALGARY, ALBERTA, CAN.

’ Calgary, the commercial
Quoons HOt.l metropolis of the Last

Great West. Rates $2.00 and $2.50 per day.
Frea 'Bus to all trains.

H. L. Stephens, Prop.
HOTEL MOSSOP.

Toronto, Canada. F. W. Mossop, Prop.
European Plan. Absolutely Fireproof.
RATES:

Rooms without bath, $1.50 up.
Rooms with bath,  $2.00 up.

THE NEW FREEMAN’S HOTEL

(European Plan)
. One Hundred and Fifty Rooms.
Single rooms, without bath, $1.60 and
$2.00 per day; rooms with bath, $2.00 per
day and upwards.
St. James and Notre Dame Sts.. Montreal.

THE NEW RUSSELL
Ottawa, Canada.
260 rooms.
American Plan, $3.00 to $5.00.
European Plan, $1.50 to $3.50.
$150,000 spent upon Improvements.

QUEEN’S HOTEL, MONTREAL

$2.50 to $4.00. American Plan.
300 rooms,

KING EDWARD HOTEL
Toronte, Canada.
~—Fireproof—
Accommodation for 750 guests. $1.50 up.
Ameriecan and European Plans.

THE TECUMSEH HOTEL
London, Canada.

American Plan, $3.00 per day and up. All
rooms with running hot and d water, also
telephones. Grill room open from 8 to 12
p.m. Geo. H. O'Neil, Propristor.

LA CORONA

A Favorite Montreal Hotel, 453 to 465 Guy St.
Room with use of bath, $1.50 and $2.

Room with ‘rivno bath, $2, $2.50 and $3.

Oafe the Best. La Corona and its service

scknowledged Montreal's best, bus the charges

are no higher than other firat-class hotels

CANADIAN COURIER.

Editor’s Talk

E all know about Canada’s great railway building and
\X/ about the wonderful development of the Western

wheat fields. But are we equally conscious of the
fact that, population considered, Canada is the
greatest manufacturing country in the world?

Perhaps that remark will take the breath of some of our
readers. - Let us consider it. We have eight million people and
we produce every year a thousand million dollars of manu-
factured goods. Great Britain exports fifteen hundred mil-
lion and consumes an equal amount—total, three thousand
million. This is only three times the value of Canadian manu-
factures, while their population is nearly six times ours.

The great difference between Canada’s manufacturing and
that of Great Britain is that we are in the constructive stage.
We absorb nearly all we produce because we are building as
well as consuming. Great Britain, having passed the con-
structive stage, has a large surplus of manufactures for export.
As Canada grows older her manufacturers must look to the
export trade for future expansion.

There is a romance in the development of Canadian indus-
tries, quite equal in interest to the romance of our transcon-
tinental railways and Number One Hard. Glance over the
pictures and read the articles in this issue, and you will see
our justification for issuing a Home Products Number.

We have done no boosting. We have tried to tell the story
in pictures and words, leaving the making of conclusions to
the reader. The whole story would oceupy volumes; we have
only a few pages to devote to it. But even the little we have
done seemed to us worth while.

Suits of
Quality

The name of Broderick
needs no introduction.
To the initiated, the
name is a synonym for
quality. You may al-
most tell a Broderick
suit without the label,
and you need travel no
further than the label to

be assured of the quality.
They are the standard
Canadian production in
suits, not locally but
nationally, and are worn
by discriminating men
from coast to coast.

Prices

$22.50 to $45.00

Send for samples and self-
measurement chart

Quality Unquestioned

Connect with the ““BIG SELL.-

That’s what the merchant
Who sells the popular

<

line can tell his customer when he comes in for

GLOVES, MITTS or GAUNTLETS

And he knows that such a
statement is backed up by
worth.

cheaper

Value Unrivalled

We COULD manufacture them

ERS”’ for more profit.

But we won’t.

Sold by leading
jobbers only. . . better

But we can'’t.

: Western Office: 44 Princess St., Winnipeg. J. R. C. Struthers, Agent.

IN ANSWERING ADVERTISEMENTS, PLEASE MENTION *‘THE CANADIAN OOURIER."

We WOULD manufacture them

The CRAIG, COWAN COMPAN Y, Limited, Toronto, Ont.




