
30/05/-? 	 DtPAREMENT OP EXTtRNAL AFFA1AS 

RPTC1 	 T ,RAUE  AND  INVtSTMENT PROMOTION PLANNING SYSTEM 

Mission: ATLANTA 	 Market: UNITED STATES OF AMERICA 

Factors for Canadian exports not reaching market potential: 

- Non-competitive pricing 
- Lack of promotion and advertising 
- Limited lopraciation/understanding of aistrioution system 
- LARGE INVESTMENT REQUIRED TO MEET 
- mILITARY SPECIFICATIONS. 

In support of Canadian exports in this sactor/suo-sector the mission 
is currently engaged in activities which include: 

Activity: 	 PRtPARE uIPECTukY uF MARKETING RtPREsENTATIVES 
Expected Results: IMPRUVtD ACCtSS TO OtFtNCE PicIiE 

Activity: 	 EST. .r4ORKING GROUP FOR JOINT DEV I T di= TRAINING/SImULATION 
Expected Results: INCREASFO PARTICIPATION IN ARMY a NAVY TkAININi; AN0 

SIMULATION PROJECTS 

r or  the next fiscal year, the mission is planning to undertake tne following 
ne  w export support initiative(s) in this sector/sup-sector: 

Activity: 	 CALL) TO 1A)E  UN  mILITARY COMMANDS IN TERqITu-ZY 
Expectad =esults: UNCOVF‹ NE w uPPORTUNITIES FOR PRODUCTION ANO DEVLLUPmENT 

sHARINu 

Activity: 	 tiEPARE bPIEF-LIS DEFENCE PRIME CONTRACTORS ON fRAJE DOCOME 
Expected Results: RELIEVE IRRITANTS FiR  MAJOR U.S.A. CUNTRACTORS 

(Fù. F-SYSTEMS) 

Activity: 	 '4ORKSHJP "110e rU PKFPAE  PROF. OFLN .L 	CUNNACI t'U°USALS. 
Expected Results: REDUCE PRIME CONHACTOR P,ZUBLEMS IN UEM_ING AITH CO 

)UPPLIc, THEKEdY INCE4SImt, C9N L;UMPUNENT ExPORFS. 


