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NOW wm ﬂ"FAlR

Delegat&s Decnde to Change

Name to “Associated Ad
- Clubs of World.”

VOTE WAS UNANIMOUS

New Title Forecasts Possibili—E Rut Local Clubs Will Be Al-

i, ties of Convention Being
@ - Held Across Atlantic,

(Continued From Page 1.)

concrete exposition ever formulated.
Four other essays were 8o close tu
the winning mark as to be awarded
Lhonorable muenition. They ‘were Ly |
Thornton Purkis, Toronto; R. W.
Extracts of Mr. Peck’s winning es-
New York; C. M. Wessels, Philadel-

phia.

Extracts of Mr. Beck's finning es-
say, which was too long to be given
in its entirety, were read by ‘Mr. Rob-
erts, txd were followed closely, being

by apprecistive applause of the
varlous points were demonstrated.

A number of delegates, in five-min-
ute speeches, presented their claims
to The Printers’ Ink Cup, to be award-
ed to the most active club in the asso-
ciation.

Good Work in El Paso.

R. E. Sherman, representative of the
B! Paso Club, brimiming over with en-
thusiasm, ' made the speech of the
afternoon, ' telling of the wonderful
achievements of the six months old
Ad Club of that city.

“El Paso,” he said, “before the for-
mation of the club, was the Mecca of
the greatest fake advertisers travel-
ing between New Orelans and San
Francisco. “The club,” he claimed,
“had driven them out of town as
guickly as they come in, and those
that stayed, stayed in jail.”

When Mr. Sherman's time- for
speaking was up he was greeted with
prolonged cheering, and unanimously
requested to continue. An extension
of time being granted by the chair-
man, Mr. Sherman called upon the
committee, in a brilliant and flowery
flow of oratory, to award the cup to
the. “hottest town on the border line.”

At the close of his speech the dele-
gates from El Paso treated the meet-
ing to a succession of triumphant
songs and war cries.

A letter of greeting from the gov-
ernor-general was read by President
Woodhead, in which his royal high-
ness wished the convention every suc-
cess in their deliberations.

ARTISTIC DISPLAYS
OF “ADS” ARE SEEN

Art Building Fxllcd Wlth
. Splendid Samples of Real
Advertising.

TEACHING THE ADMEN

Many Points on How to Do the
Right Thing Are Brought

ut.

Finishing touches are s=till in order
at the art building and the railroad
building on the Exhibition grounds.
Workmen are everywhere with nails
and hammer and under their.deft work
the exhibit is assuming definite form.

For the most part the display is
made up of posters, magazine covers
and specimens from different news-
papers which to the lay mind would
mean perhaps little, but to the five
thousand advertising men now in ses-
sion, they mean stories filled with po-
tent possibilities.

The railways have great sections
with placards and posters demonstrat-
ing the resources of the land along
which they plough their way thru the
interstices of the Rockies or by the
meandering or rushing rivers of the
wesgt. The educational committee ex-
hibit has literature galore pointing out
best methods in the field of publicity.

Advertising Among Themselves.

In one corner is section looking
like a veritable home-library in which
are displayed directories of every con-
ceivable guise, and not far away is
the Coca-Cola display, the practical
part of which is even now largely pa-
tronized by the thirsty delegate. A
cold meat demonstration is advertised

thru the medium of a tempting layout |
of the articles advertised, all spread to |

view on white dainty
spotless environment.
Superiority of country over citv

trade is demonstrated in a very home- |
lv way by contrasting pairs of blue |
overalls, the great loose sample rep-
resenting country sales and the small
proportions,

pair of very tight
giving the city
filled with

comparison.
watch seals

dies’ Pictorial and Home Companion.

Children play a goodly part in the

tables and in| peing backed by

Cases | many

and | and mediums. The whole business has
chains attract the men visitors like
the proverbial bee to the honey, show-
ng that men are as interested in the |
samples of the things with which they
shall adorn themselves as are the fair
sex in the advertisemeuts in The La-

Not Favored by the
Executive. -

42 £ .

SAY CONDITIONS = VARY

towed to Continue the
(Continued From Page 1.)

1 cessary cash without ‘selling the in-
gigria of truth.
Their Proposition.
“This is our proposition and not the
;dvertl:;rs ‘We are the ones who
ave outed  lustily for ' nest ad-
vertising, for the printed word.
We are the tellows who, haye ‘been
laboring from coast to’ coast to pau
Lonest advertising * laws.  We .. have
waged a persistent war against ‘the
fs.k‘:* and now wd*wa.nt to.cash ip.. Do
we’
“We have mgmr great men.in:the ag-
sociation” who labor fearlessly and con-
tinuously for: the cause. Will -anyone
wtuleln‘ﬂon wq:m;onmm the A. A.r?——
anyone eir sincerity?
Yet all are workin, i
compensation—simply for ‘the good.of
the cause and the’glory of advertising.
This beingtrue.whyr th-anndowpto
posterity unsullied this thing of value
that the minds of these men and their
associates have created—hand. it dbwn
a8 a legacy without cha.rge or com-
promise. 2 g
' “We must not ohu.rgefor t uqllo
that a ®nan can say’ he it uee it
because we put a. price on- lt—pauducd
honesty. 'We must not make good pay
for the segregation of the bad, but we
must reach out and compel, by sheer
weight, the elimination of the bad. The
seal will do it.”

ENTERTAINMENTS
Shreveport Dxxle Club Made

Long Trip Much More
Enjoyable.

While on their way from Chicago in
company witl: the delegation from
that city the Shreveport “scribes’ or-
ganized the Shreveport Dixie Club.
Miss Alice Keele, sister of the vice-
president of .the $ hreveport. Ad. Club,
was unanimously ele¢ted as chairman
of the club, and presided over its fes-
‘tivities till near midnight each night
till they reached Toronto. The mem-
bers of the c¢lub held a concert and
dance in their special car every even-
ing.

A number of the Chicago delegates
were appointed as honorary members.
The car of the scribes was placed be-
tween two of the Windy City cars and
most of the <Chicageians entered
heartily in the entertainments.

The club will te a permanent- or-
ganization and expects to bécome -a
large factor in their town when they
return. The members of the club will
vigit each convention of the Ad clubs
in the future. .

M. P. CARLOCK, SEC.

|

The El Paso Ad Club and the man
Texas, California,
| Arizona, Oklahoma, Louisiana and
| other states for National Committee-
| man of the Southwest.

the evidence of intellectual work and
its interpretation as displayed in the
different advertising wmethods

been worked down to a scientific basis
| and to those in the business every
word. every letter, the placing and po-
sition, the illustrations wused, appeil
like the smell of powder to the ancient
veteran or the sound of the bell to the
old firehorse.

Art, too. is demonstrated to the high-

make-up of the prescnt-day advertis- | est point along the lines used by the

ing. Laughing cherubs with chubby
lege and golden curls make attractive
magazine or
and they are taken advantage
of to the utmost, as 1> evident in the
The im-
pressionist poster is another favorite,

copy for the annals of
posier,

display in the art building.

and the man with the face that fol-

lows you wherever you go and points
wih dominant finger to the goods he

displays is another factor shown.

advertiser in the display now on view,
and the progress and development
made in the last few years. which
amounts to the colossal, is demon-
strated on every side and in such a
manner that he who runs may read, if
only he travels with his eves open. As
an adjunct to the addresses and other
business of the congress there !8 un-
doubtedly one of its greatest business
adjuncts in‘ the display of goods now

What strikes one at every turn is on hand.
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RELIG!OUS PREBS (

of John W
TY

York 'l‘ndo .

midday intermission.
1.06 p.m.—Start- of yac

'u!vcrti

Belt.”

bl
ner’
416 p.m.

turing
3.10 p.m.—Address, ‘
of New York City,

3.40 p.m,—.

4.10 p.m. —Mdrou,
of the Root

2.10 p.m.—Address,
Tower of Portland,

tion ef Directory

zwpm-Addreu
240 p.m.—Address, ‘‘The

City, manager o;

4.10 p.m.—Address,

. manager of Multl
2.10 p.m.—Address,

of Direct Adverﬁ
2.40 p.m.—Address,

pany.

410 p.m.—Address,

ing manager The
2.10_p.m.—Address,

Life,”’ by Ba.rrett
3. 10 p m.—Address,

3.40 p.m.—Address,
of The Globe
2.16 p.m. —Address

2.40 p.m.—Address,

3.40 p.m.—Address,

2.40 p.m.—Address, *
3,10 p.m.—Address,

3.4 p»m.—Address, *
pany, advertllln‘

ol & Marin
GENERAL :DV“T!BM (Tﬂnm Building,
manager of

don mdwn
t and o

of'!‘hoGlob.. Ohm AMD.M“MMI.

-DOOR ADVERT!BING (Horticultural W
o‘rgny. of O. J Gude Company. L. Ruddy ot ‘!’uonw.

Butl ,
pnm-m’ﬁé’ (Dairy “’u“”"mnm x-sgmm
Mnollu of Ohle‘lg“m-. of R. R, nel

s, et St
AIL
lam of New York Clty.

\DVERTIBDNG AGBP;!I”
Chairman—William H.

S e
bg'm‘hmu M. Dunlap of Chicago, m.. of the

Advertising Assoclation. of 3

£ .m.—Address, * vertiser and mmanu

,:,m":mni ".'1"_4“\4[' Svort

- oimp'm", ., of the Ni

3.40 p.m.—Address, ‘‘The Newer
Company,

3.10 p.m.—Address, “The Non-8
coln, Neb., publisher of Th;’ N

, ““Changes
ouoo C. Klein
> -
-.-Adg‘rdeu. “Objectional

Ohto,
DIRECTORIES (Applied
president and treasurer

1 D“le!l)“ n.."‘”,""H L. Polk
, ‘‘Relations With Adv
to What mr«mm-

t
Williams Directory Company.
‘‘Proper . Use

of Chicago,
ENGRAVING DEPARTHENT (App
11l., president of the

tisers,”. by E. W. Hou-er of C

City, presiden
GENERAL ADVERTISE
2.10 p.m.—Address, ‘Advorthm‘

resident of Associated vor!hH Clubs of Iowa,

2. «pp m.—~Address, ‘‘Mail Pleces in vm: and Selling,”” by Oharlel
City, Advertising and Sales Management.

3.1 p.m.—Address, ‘‘Co-Relating Advertising and’ Sales,’
chairman of the executive committee Company. e

340 p.m.—Address, ‘‘A Side Light on Advertising Waste at Home and® Abrol.d by W. A.
Shryer of Detroit, Mich., of the American Collection Service.

'mghttng the Confidence-Destroying Competition of the Faker,”' by C.
Patman of New York City, secretary of the Association of Natfonal Advertising mm(ou

HQUSE ORGANS' (Horticultural Buﬂdlnz)—Cbah'm‘n George Walker ‘of 8t, Louis, Missouri,

Organ Desirable or Undesirable for a

2.40 v m.—Address, ‘‘Magazine Advertising as a Factor in
A. Holmes of New York City,” manager of advertising and sales, Crofut &

Wilson of LMcexo 1.,
4.:0 p.m.—Address, ‘“The Vlglumce Movement and the Magazine,” by A C.G Kammexahr of
New York City, manager of advertising department of Collier’'s.
NEWSPAPERS (Horticultural Building)—Chairman,

w*“f‘

G
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necessary to comply W 5 \
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r, discuss and adopt
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consider two ortant
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wmn.n H, Johns of New York
H. Blackman of
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of New York

pion, Frank
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H. Lee ¢ New  Heven, Conn. | of
W. Marcey.

Co. Champion, G. DeW.

. Houser o

i \n, H, 'W. f Chicago, IlL,.
an-mw-« "B A, Gatohel of Philadelphis, Pa., ) : W
sout! Harn ‘ot | terday each 100 delegabtes here.

o mwn)ﬁcmmni‘?“c‘ e | the me:l’u nmege?: u.k? be hﬁd in Omoago. §. G. Clough, chairman of

Candy Com

m:-n
, Jason,

Arts Buﬂd ng N
tels uv Y«t cny.

otNuumﬂm g
h of Jolfet, Ill., of The Gerlach-Barke- |

low Comy
g’“‘" tion Building, floor)—Chairman,
‘ECHN“" m,_“,,“"},'ffm mmr: ‘National mm‘ o v a3 of onp-

ﬂml Rﬂ‘low and Western

I RAT
mﬁv mDDAY

rﬁu»‘;’.}“m ty.

- “m WO&N" York

-nuu.

nt of the National

om.mvwri, A o

olm

pf
ot “of

compny.

Lee meﬂw’gn:% udvcrtb- United
motmmm Mm.n.umuunr 4

of New York Clt’ ,ublllbl'
, associate publisher of The

Ouot‘.‘,“of B %W 4y

Boston, Mass., chairman
MAmertu Champion,

Manley M. Gil-

of New York City, director of publicity |

Petersen of Chieago,
tion- of Advertising

.'UkmowaYuk
of N

BAND OONCERT—The Gunulhu&uwmmh MMMQ&Q Piaza during the.
htmhrlmd%dcpo”ulmﬂ!mmb

Annclu a.nd Pnbm

"WMW.M‘ ESW ‘_ O
Internally,” by Joseph H. Finti of R

City, of M: P, Gould

mmn'%uudwmmmr' wn.n.m

Oumnn

o

+ 3¢ Aavertisers by Dealers,” by S.

adv m.ﬁuﬂd
of finance eommitteo of
Address, ‘‘Insuring tbe Right Use of
Allen Underwood 0:1 Piqua, Ohlo, mépager of the
oor ol e Loeutln‘ and Maintaining CmﬂWo," w Jesse H. Neal of th.l.pﬂ.:
New Haven, Comn,, |

Between Nationally Created I)m

a "mmng—cmrmw Wilson H. Lee of

es the Connecting Link

. of Ditmlt. Mich., ot R. L
Agencies: The N

Ofter,”” by A. V. Wmh.nu of O

Me., proprietor of The Portland

3. —Address, *“Prosecution o! M lodhmu and the Campaign of the
40 p.m. sS4, M

ts,”’ by

g b y.
Phom'. e y m What It Is, and Its
h,lcn‘o pruldem of Barnes- Om

The Preparation of Pbotomphlc Copy,’”’ by H.

Pa., president of Gatchell & Manuing.
3.10 p.m.—Address, ”TheB Enm;(tzrmand tl;e Advertiser.'’
Minn., president of Bureau ngraving.
340 p.m. ~Address, ‘‘The Engrm aﬂ:l ;he E:ﬁ:nl‘n.m%o Agency,”’ by A.
k City, treasurer of ectro- it v mpany
4. IOY;? l;n -—A‘gdm-, ““The Engraver snd'me Publisher,’”’ by charles W Beck jr. of Philadelphia,
Pa., secretary and treasurer of The Beck Engraving c’om bk
4.40 p.m.—Address, ‘‘Make uwu}‘lllmntbn Tell the Truth,”” by va Zeese of New Yi
Zeou-w nsoti Cempan:
VERT RS (Transportation B\mdin y—Chairman, O. C. Harmm of New York

the udverthlnx department of National Lead

by Vol Prlee
ttee of The National Candy

plex Fixture Compan,

sing. 3
“Building a House Organ to Last,

of the David Gibson Company.

3.4V p.m.—Address, *Using House Organs to Get Indirect Returns,’’ by
mouth, Mass., editor of Plymouth Products, issued by The Plymouth Cordage Company,
and president of Blymouth Advertising Club.

“Maintaining a Dependable Standard,’

Ore., with Meler Frank Company.

American Magazine

R. MeKelvie of Lm«

Farmer and The

and How. They Afect the Adver-
%W

Polk & Co.

otmreqwrhl mthvmldncm"byFndL
Directory puv

American Associs.
Reuben H., Dmuullor

Buudinc)—omm B W. Hcdur of cueqo.

Importance to Advar‘-

Gawhes Phlhdelphh,
by R. M. Schmerler of Minneapolis,

W. Morley jr. of New

Com|

pany.
or an Art?” by C. H. Weller of Towa City, Iown

W. Hoyt of Na' !otk
of St, Louis, lliuourl.

‘““An Analysis of the Underlylnt Funda,menul Causes Which Make & Houso
y Brad ftephens of Boston, Mass., -editor

by R. E. Gammel of Cleveland, Ohio,

3.1¢ p.m.—Address, ‘‘Eliminating me Wastefulness in House Organ Advertising,’” by Frank G.
Bastman of Detroit, Mich., editor of The Packard, issued by the Packard Motor Car Com-

M.'s. Kimball of Ply-

' by R. D. Carpenter of Portland,
MAGAZINES (Horticultural Bullding)—Chairman, Lee Maxwell of New York City, advertis-

‘‘Elevating All Qur Sundnrdu—Manztne Advertlllntl Part in Everyday

Andrews of New York City, advert!

Vogue.

t.l’llmtlon and Selling Costs,”’ by
Knapp Co.

“Profit Assurance,”” by Clowry Chapman of New York City, permanent
counsel of Advertising Men's League of New York City.

““A Magazine’'s Part in Rendering Advertising Service,’” by George R.

western advertising manager of System

‘The T'rue Functions of 2 Daily Newspaper,'’

of New York City, advertising manager of The Standa.rd Milling Compa!

‘‘Clean Pages the Best Policy,” by E
advertlslng manager of The Minneapolis Journal.

4.16 p.m.—Address, ‘‘Improving the Physical Appearance of a Newspaper,’’

. L. Clifford

Jason Rogers of ?lew York City, vublllhec

by Elbert H. Baker of Cleve-

land, Ohlo, Dreaidenr and geneial manager of The Cleveland Plaindealer, and president of

American Newspaper Publishers’ Assoclation.

‘“Improvinig and Safeguarding Relations Between Advertising Agents and
Newspapers; Standardizing Newspaper Practice,”” by John M. Imrie
retary of The Canadian Press Assoclation.

3.10 p.m.—Address, ‘‘“How the Worst Advertising May Be Made the Best,”’ by Victor L d

of Toronto, ‘Ont., sec-

Pearson g
dtrootorofv!bw

= W&mg e, e

/2,10, p.m.—Address, “'mu o’, Whldow

340 Address,
£ P,
Colum ‘
‘.10 ’m.—-—A“r-l.

Wants Conuentlon

’Next Year and Delegates
Are Giving G?ood Reasons

Exlnbmon Would Detract fram Cnnventwn, They Say,
Sm Francisco Hotels Would Be Crowded, and

Aungy Chwuo Has 825,000 to Spend.

w t.nmw! eonvenﬂon of the Auociweod Ad Clubs of Amenca at

m’mt vear to commemorate the. first meeting of American ad men

nine m ) Wag urged on the convention yesterday by a large body

¢ boosters: for _under the leadership of A. A, Chamberlain of the

OM Ad Club, and also a member of executite committee of the
mm

- i Many ayor ol m convention at Chicago were given yes-
. i t mSpeaklnz of ‘the Teasons why

moadmonmd&on_ of the
ivention uatmru

years m"‘mn wukh i
{among clubs which have g o -
"It.hu:bmanuedm mﬁ»wﬂnumm,mtor

c.lndoo of New York -City, of:|mext. nar’- mnaﬂon, because of

", L b rtising Materials Thri an Advertising Ageney,” by
2.40 "‘""" 4, F. House. : x':‘.,‘.;;‘.:x,"wboc mlnlli!ll dlroctot the Advertising ‘omu

L
Aoing the Cost of Selling; Dividing the Cost of Dummies Between
m‘ é‘:w;': r:r.m?fvf oston, Mass., chairman qpnmum on

ubs of America.
[mportance to Advertisers of & Study of 'l‘mnntc-,” by Henry |
‘a% New -:nny. lll.ll.el' of wlcioncy Department, nquosn

rm Apnulm to m:;.
"nufg'u) o W McIndoe of New YorkOity

m
"A-dnrﬂnn ‘Who Qught to v-o the Reu‘iou Ptell and How to nmh
J. W, alnnr of Bonon. Mass.,, advertising manager of The Christian En-
da.

'!'ho R‘Tl‘:ti%xz;: Religion to w Prosperity,”’ by Nolen R. Best

; e
.10 °;m”-uﬁ\iu open ‘forum. &ﬁjm tor dﬁcuulon. “Co-operative Advertising
of the Mutlou Press.”” ‘%

-8:40 p.m.—Address, ’ lundu'd of Adv.u olu Copy in Religious Publications,” by R. C.

Lowry of iphfa, Penn:, manager of The Religious Press -Association.

4.10° p.m.-Aldun. ” oo’dnl the m t."”” by Robert Arm-u'cnt of Loo Angeles, Cad.,
general manager, Guy M. Rush

RBTA.[L ADVER‘I'!BING (Wﬂon Building)—Chairman, Manley Il. Gillam of New
York City:

wfth leonal Advertising,” by C. J.. Pot-
of The Drygoo ; illustrated by stereopticon.

Most rtant \Fcctor in Retail Advertising,” by C. L.
tant general manager, sales manager and as-
pmmnt Kansas City Advertising Club.

&u Order Olmulcn with a Retall Department,” by
Mingn., vichmutdmt the Plymouth Fur Co.
the @mall Retail Dealers,” by Harvey R, Young of
bus, Ohio, ‘advertising Mwu‘ of The Columbus Dispatc
‘*Pruthful and Untruthful Advertising as Awlled to Business Build-
A. J. Herding of Newark, N.J.

ur of lt, Touls, M
.40 Address, *
Bm. l- of Kansas City, Missouri,
. sigtant merchandise man of “Kleins” ;
l 10 P.m. —Mdu-, “Co-relation of & M
¢ Gameadipete e Erabiens

.QPEC\IAL'.!'Y ADVERTISING (Daliry Building)—Chairman,  Cha: rlés Q. Petersen of Ch‘

cu'o. IIL, of the Advertising Novelty Co. ; president Nuhonn Association of Advertis-

gntmm Manufacturers,

‘210 -Address, “How the Speciaity lﬂeu.l‘uwnu Can Co-opeute with the Adver-
tl'ln' Agency,” by R. R, Shumamn of C 0, I1l., president Shuman Advertising Co.
2.40 pim.—Address, "Specialty Manufacturers Recommend the Use of Ities by Other
‘Mediyme; How Can the Specialty Manufacturer Advertise His Business Besides Using
Goods of Hik"'Own Manufacture?” by J. M. Hopkins of New York City, nmnl man-

ager, Printers’ - Ink.
2.10 p.m~—Address, ‘“What Can a Specialty Manufacturer Do to Help the Woﬂ( of Hu
Local Club?” by Orva G. Williams of Chicago, Ill., president of the 0. G. Williams

Manufacturing Co.-

3.40 pm.~~Address, “A Menchandwng Luvro,ry The First Item in a Speclalty Manufac-
turer's, Equipment,” by Mac Martin of Minneapolls, Minn., of the Mac Martin Adver-
e tising Agency.
p.m.-—Address, ‘‘Vigilance in the Specialty Field,” by John H. Ren
TRAbB v Penn., president John H. Rennard (.oy Advertllh);‘. g e
. Et AtND TDCHNICAL PUBLICATIONS JOINTLY (Assembling first in the Black
F:n or Mr. Thomson’s address and then In the Administration Building, Second
oor)—-Chllrml:l'l. Fred D, Porter of Chicago, 111, president of The Natlonal Builder.
2.10 p.m-;-'AMreu Knowledge Incumbent Upon the Advertising Man ‘Concerning Trade
Marke” (ijlustrated), by Henry C. Thomson of Boston, Mass., specialist: in trade
marks and do-lgna This address will be given in the Black Tent,
2:40 p.m.—Address, “‘Determining the Advertising Value of Technical and Trade Publioa-
i t;om, :ngrnu:BV y’Mndgon otv(tjhiﬁngo (Iilil' of Phe Practical Engineer.,
m.—. ress, “Buying Power the Audience,” by R. R. Shuma hicag
g pro:idonAt dghumtn Advertising Co, 4 - % My
. P.m.—

E, J. Mehren 'of New York City, editor Engineering Record,

410 p.m.—Address, “How the Publisher and the Advertising Manéger of the Manufac-
turer Can Co-operate to the Best Advantage,’” by Andrew N. Fox of Chicago, Iil,
advertisi: manager The Benjamin Electrlc Mftg. Co. g

4.40 p.m.—Address, ‘‘The Vigilance Movement,”

5 pmldont The Whitney & Currier Co

TUE'SDAY AFTERNOON -
5.00 to 7.00

Carnived of Water Sports by the Aquatic Clubdbs of Toronte, consisting of yacht races,
singje, tandem and fours canoe races, war races, races, eight-gared sheiis
Exhibition by the werld’s champion trick canoeists, e Ridpath and Reg. Blomfield
Race between Curtiss flying boat and & hydroplane and other interesting ﬂuntflc events

TUESDAY EVENING—CONSUMERS’ NIGHT
General Session 8 P.M.

f‘l'nworm:uon Building)—Willlam Woodhead of &an Francisco, Lal,,

by Lewis H. Clement of Toledo, Ohio,

-
of )ﬂnnupolh Minn,,
illustrated by the

stereopticon (this address will be delivered in the Black Tent), by Wiil Bradley of New York
City, of Will Bradley's Studios.
OUT-DOOR ADVERTISING (Ho‘rticnltural Building)—Chairman, O, J. Gude of New Yeork
City, of O. J. Gude Company.
2.10 p.m.—Address, ‘“The Development of .the Poster Board and Its Relation to Advertising,’
by A, de Montluzln of Cincinnati, Ohio,
‘Poster Advenlstn‘ and Its Rel&tiom to Other Media,”’
of Chicago, Ill., orncm attorney and counsellor for Poster Advertising Association.

by E. Allen Frost

“Painted Publlelty g by s. C. Dobbs of Atlanta, Ga., vice-president and

advertising- manager of Coca-Cola Com
“The Long Haul,” by M P "Gould of New York City, of M. P. Gou'd Com-

agents,

-Denver, Col., advertising counsellor.

PRINTING (Da.lry auum)-—cmmn. Henry P.
mittee on apprentices of United Typothetae and gﬂc‘

2.1¢ p.m.—Address, ‘‘Recent Developments in Catalogs for Mail Order Houses,” by T. B. Don-
nelley of Chicago, m.,.,ot R. R. anouoy & Sens. Ce.

SEN NI

nL‘s

vy

/&

4.10 p.m.—Address, "‘Living Up to the Truth Seal of the A.A.C. of A.,” by P. D. Whitaker of

of Boston, Mass., chairman of com-~
nklin Clubs of Am

o resid
S ot Mvormu:n: Clubs %’f America, presiding: T e
P.m,—, ress, ‘““The Average Woman’ Cmunmcr-—'rhe J to 'Whom I
T(!ht’;d. ‘:t‘h:‘ru ";'VS"N“ 'cl;; Mvertuln( uln." by Chr:lane Frodorlcl: ?frﬁste‘vg %‘:rok
ew ping” ; ith el
Hou:uwivu' s ting houuehold editor, and memb
$.30 pm.-—AMre., "Whut Publicity Can Do For 'run-porntion ” by Gerrit Fort of
Omaeaha, Neb., passenger traffic manager Union Pacific Railroad Co.
9.00 p.m. —Add're-, “Economics and Advertising—Considered from the Standpoint of the
Consumer,” by George 'W. Hopkins of Boston, Mass, vice-president and zenerul sales
and adverudn‘ manager Loose-Wiles Biscuit Co,
9.30 p.m.—Address, ‘“The Philosophy of Buying,’ by Charles Coolidge Parlin of Bosion
Mass., manager of. the Commercial Research Division of ;The Curtiss Publishing Co

EDUCATIONAL CONFERENCE

10.16 p.m.—An Hducational Conference will be held in the King Bdward Hotel, betwee.
the "National Committee and the Hducational Committes of each eclub, Herbert S.
Houston -of New: York' City, chairman of Natlonal Bducation Committes, presiding.
.’;g:un “Bducating the Publkx." by James Schermerhorn of Detrait Mich.. of The

es.

RIS,

ﬂnv o7 )

4

"wh&m_

ress, ‘‘Standards of Adverntising Copy from an Ednoﬁol Viewpoint,” by

" Bl ',_‘
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