
Demand for Private Institution inctuding Commercial and TechnIcal Schoola, Fine Arts,
Language and Others
As of 1989, there were 84 technical, commercial and corresponclence schools compared to 79 schoolsin 1986. Private commercial sohools include the YMCA centers which offer a wide range of courses
such as brush party, floral arrangement and photography.

Other commercial schools offer six month to one year diploma courses in Business and Marketing orsecretarial courses. There are 10 corresponidence schools off ering one year home study courses inmanagement, electronics and other technical courses.

Private fine arts sohools continue to be popular as shown by the increase in number of schools from, 40in 1986 to 58 in 1989. The majority, music schools (eg :Vamaha Music Sohool has 5 branches),
account for 62% total of the number of fine arts sohools. Other fine arts schools offer courses in dance
and other performing arts.

Likewlse, the number of language schools has also increased by 30% f rom 10 in 1986 to 22 in 1989.
32% are Japanese language sohools

Because of the trend towards Information Technology (Il), there la a proliferation of private computer
schools off erlng courses in programmlng andi applications (eg :CAL Computer Training, Informatios
Computer Sohool).

Other private institutes include kindergarten schools/child care centers.


