
value oflTeam Canada missions to, Canadian taxpayers, " is a legitimate question for the
opposition and the media to ask."

On the topic of domestic media coverage of Teani Canada missions, Mr.
McCarthy stated that while stili newsworthy, Team Canada missions do flot generate the
samne media or general interest they once did. Indeed, the concept has becomne familiar
and so "people are becoming less enamoured of it." Most Team Canada stories are now
relegated to the business section:-But this does flot imply they are flot interesting:
"There are some good stories there for an economiclbusiness reporter', especially one
who goes off the beaten path. Nor are they unimportant; These stories, "not only educate
Canadians a littie bit as to what sort of development issues are going on ini some of
these places, but as important from the govemrment perspective and the trade
perspective, (they educate) the small and medium sized business people to the
opportunities out there."

Among the host foreign press, Team Canada stili makes the news, though again
mainly ini the business section. Part of the mission's appeal is the size and importance of
the delegation. Undeniably, "you do get a bigger bang for the buck when you come
down with that kind of entourage."

In the questions that followed Mr. McCarthy described the unfolding of a Teamn
Canada mission upon arrival in a host country and the Canadian media' s coverage of it.
The Team follows two distinct agendas, one political, one business. The media cover
bath, as much as possible. Ini each country Prime Minister Chrétien meets the Head of
State for an official one-on-one. Then the premiers join them. The media are invited
only for the photo opportunities at the beginning and end of the meetings. This means
the media do " a lot of standing around in ornate hallways." Afier these meetings, an
officiai luncheon or dinner, replete with speeches, takes place. They are open to the
media. Afterwards the officiai and business delegations separate with the Prime
Minister continuing bis meeting with the Head of State and the business people getting
briefed by Canadian embassy officiais on the local economie situation, and meeting
their local couriternarts. These business meetinoes are usuallv oDen to the media. This


