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 EXECUTIVESUMMARY .

: Thrs research assesSed the current 1nformat10n needs of exporters and evaluated their
b reactron to the GMORS available in their sector. The purpose of the research was to . -
;upgrade the-quality and utrlrty of 1nformat10n provrded to the exportlng commuruty

g throughout the GMOR serres ‘ » : :

- The obJectrves mcluded exammmg the usefulness of the publrcatlon mformatron

o i,requrrements alternate publrshmg optrons, editorial and desrgn cons1derat10ns
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- The target group was defmed as persons in charge of export sales Thrs often meant the ‘
'owner or a semor manager : ,

: 3The followmg'publications were tested:

. A1rcraft Reparr and 0verhaul
.- Apparel ’

S Lobster

. Fishand Seafood

- . Packaging and Labellmg Equlpment
Sl Pork oo

‘Resear(':h used a combination of focus groups, interv'iews and a _teleconferenceir

The research found that few partrcrpants were aware of the GMOR prior to'its
evaluation. The exceptron was exporters of pork who had a direct hand inits

- development

: 'Informatlon most valued by exporters was market 1ntelllgence demographrcs and

- - transactional mformatron
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Many part1c1pants 1dent1ﬁed a crrtrcal need for accurate lrsts of contacts and buyers in
future editions. ‘Timely information is crucial because markets change so quickly.
Informatlon was seen to have a short shelf-life - turn around time was 1mportant

‘ Although the perception of each GMOR varled dependmg on its target audlence, in
 general, participants wanted even more 1nformatron _related to market 1ntelllgence,

market demographrcs and sales opportumtles
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