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THE SEALING FLEET—VESSELS IN PORT.

TICTORIA.
ARRIVED, NAME. TONNAGK. AGENT 018 OWNENS,
i
July Moo Mumilo MAC . iiieerianeaannnnn 71 (R, P, Rithet & Co. (Limited)........
July 27 . 75 [Capt. Grant

July ¢ ..|E. B. Marvin. . 114 3. Marvin & Co..

Jut -.|Walter L. Rich 79 |C. N, Cameron s e oniins

July 28 JAnnfo E.Paint....... ... . 82 [Robert Irvin .

July 29. oo Mary Ellen.oiaes vane... 09 [Cupt. VictorJacobren. -.... ... ..

August 1 . 'lhlstle, (nu,nmcr) T ML MADKON . cviieeaines o b ciane vaes

August 1., .1Sen 1 50 (ico. Colllng .eoevivsee cor civannnnne

August 3. - \unnio 10 ('“Yl Victor Jacobson

\u;,lht 5. . l‘rium}-. . w Marvin & Co....

Augast 11, L. Winnl rod 13 . SPTIBR. e e eereieiiniciniie ceeees

wuhst 1. ... L Auro 46 1Thos. Harold...... ...

fugust 13 . C. l!.‘l‘up 99 ,(.n pt. C.J Kelly...............

Angust 4 .. . llt.nrlclm. 3 ,C SPPINGecceeiecresias aae o aesrinae

‘upust 21 .. I May Bell....... 58 \Capt. Douglas,

August 22, . \V.'l’ s:\y\\nnl 60 jMorriz Moss

August 28 .. JIaura. ..., 19 100 B JONCSescanin vantnieanianscrnnnes

\ugst 28 .. ens oL u\brxulnr ....... 30 j— Stevenson.. . . .

August 29 .. «{Mary Taylor.......ccoeveanae 13 [Carne & MunSic. vvl e e,

August29.. .«{Mountain Chlcf 16 INAWASSCI. cacteiannreierancersonce ons

August 29.. ..{Rosie Olsen, a9 jAndrew Gra;

\agust 30 .. 76 {E. B. \lnr\in & Co.

August 30 .. 13 jC. HacKett. . ooviinainiinsenennannnn.

Lugust 30 92 |Hall, Goepel & Co.. .. .

\ugust 31 . 37 {Thos. HenaAry.ooioiesiiaieiecnasannaes

\pu.mbcr" 68 {Thos, Earle. ceeeeeriaieroaniaiaceiinan

september 2 124 |E. B. Marvin &Co

september2 99 {J. W, P t

September 7 . 91

soptemberd....... %

September M ..., 46

September1s ... [Viva a3

September 17, GO

September 17 ., 25

September 17 . 48

September 18 .- |Favo 80

september22 ..., 81

.\’cp{cm.bcr g ..... g?

~eptember

september 28 ..., =®r I

September27 ..., 68 {Capt. Wm., Grant

September?7 ..., 63 {P. A, Babhington.. ..

september 27 ..... Otte 87 |Walter Bornes...coeieieeneiennanne,

September28..... Kate 88 |C. SPrInKecc e et vianeniiainiiinane toe

October3 .. ....... 09 \Iorris) 08 e e

November 16.....0 M 40 {Hall Goepel & Co. ....... -
VAIINCOUVER.

JEliza Edwards .

37 Pactfic 'I‘nulini:mm Nav imtlon Co

73 {Vancouver Sh pbuilding, S. & T. Co.
5. B. 1, Scalin :\nd 'I‘rmliugCo ........
9 IC. G. Docring. ...c.vovivvvnnnann..

SENTIMENT IN TRADE.

It is a great mistake to suppose that
sentiment has nothing to do with the
trade policy and ccramercial successes of
wations. As a matter of fact sentiment
may almosc be said at the present time to
rulc the roost in matters affecting the
trade relations of different countries.

Looking acrass the ocean, what is it but
sentiment largely which causes France to
frame its new highly protective tariff with
a distinct tendency to pinch British trade?
There is, of course, protection feeling in
Trance as & basis to work on, but the
\nglo-German alliance and the British
arcupation of Egypt have pointed a good
many of ths shafts of the French tariff at
I'ngland. What is said to be thLe reason
why Spgnish wines are highly taxed by
T'rance’in the new tarifft  Because Spain
is charged with using German material
in wine-making, and must pay the penalty
of it. Why are the three Central Puwers
of Europe thaking commercial tresties one
with the other.

Because the. association

they felt hurt at her African policy.

Coming to this side of the Atlanticitisa
matter of notoriety that the Reciprocity
Treaty of 1851 was abrogated by the States
purely on sentimental grounds and not on
commercial ones. The commerce of New
Eugland strongly favored its continuaace;
the balanceof trade, as Hon. George Brown
pointed out, favored the States ; but the
tailtwisters were stronger than the mer-
chants and the treaty went 'y the board.
A more recent instance still is the Mc.
Kinley Act, the outcome ofthe Republican
success of 1S58, when the leading feature
of the campaign was the proud boast of
American industry that it did not propose
to be beaten by the pauper labor of Europe
and that American skill could supply
American waunts. That cry caught the
national sentiment of the people and it
triumphed.

Poor Mr. Laurier, who is atthe beck and
call of cvery strong and stubborn will, is
echoing Cartwright and Mercier that sen.
timent cannot influeuce a commercial
policy, that trade does not {ollow the flag
and that geography settles the destiny of
nations. Such a view is a pure fallacy,

< f Italy, Germany and Austria together in | because it ignores the fact that sentiment,

a defensive league for purely political pur-
iroses has begot a commerclal friendliness
«hich has resulted in recjprocal trade ar-
raugements.  Sentiment i at the bottom
of the new enfenfe cordial bebween France
and Russia, which we may li&\snre will re.
sult ip closer trade relations, * Sentiment
caused the Portuguese to diminish their
commerce with Britain last year, because

while not a controlling, isal least a potent,
element in shaping the commercial policy

at this moment of ncarly every leading
nation in the world. Xerein lles the
streogth of the Conservative policy of
maintaining British connection and culti.
vating British trade. Our commercial
interest and our national sentiment, then

bothglance inthesame direction.—Empire,

. |mon on the other side.

THEGREAT ADVANTAGE OF ADVER-
TISING.

A flrm that manufactures a condiment
of world witle fame had been in the habit
of advertising to the coxtent of about

. 1£5,000 & year through one of the mosat
*: |eminent advertisicg agencies in London.
..y They thought they could dispense with

advertising, seeing that their specialty
was on every table. Accordingly all

- {orders and contracts were stopped. Sales
. began to full off, aud the decrease contin-
- | ed until the firm went back to their agents
. |and announced that they intended to ad-
. | vertise again,

But the decline had be.

: Jcome so serious that in order to recover

lost. ground they have now to spend
£10,000 a year, where formerly they
spent £5,000, It is well known that
wholésale houses reduce their orders when

. |they tind the article they have been deal-

ing in is no longer advertised. They do
this to save themselves from future loss,
because their experience teaches them
that the public demand declines as adver-
tising declines,—London Cor. Birming-

T Hham Gazette.

GRAIN BLOCKADES.

Grain blockades are getting very com-
It will be a
miracle, or something like it, if the North-
west have not a similar experience before
the shipping season closes. Considering
the facilities for moving it, we have a
much larger crop to handle than the Weat
and Northwest of the United States, for
once navigation closes, the C. P. R. will be
practically alone. It is exceedingly credit-
able to the resources and management of
that road that it has kept the way clear up
to this time, for the traffic has been enor-
mous; it is perbaps too much to expect
that it will be equally successful when the
rush of winter is upon it and the route to
the scaboard will be all rail. Should it do
50, it will surpass anything heretofore
achicved In the history of railway trans.
portation in this country,.—Manitoba Frce
Press,

Cohutd

ALWAYS SHOW A BOLD FRONT.

“ Always keep up a good front. If you
are down in the world, never show it by
your appearance if you want to.do busi.
ness, It is an axiom of human nature
that people prefer to do business with suc-
cessful people, or thosc who have the ap-
pearance, rather than with those who are
behind hand.” The above remarks are
from a manufacturer who has risen from
poverty to affiuence, and they are worth
keeping in onc’s memory. Hesaid: * Not
many years ago, when I was very poor, not
one of my customers ever knew it. X
spent more moncy on them, and gene-
rally gave out the idea of my success.
Haad I not done this, but appeared poor
and shabby, Iwould have loat my trade.
There is no knowing how far the appear.
ance of prosperity goes. Magnificent
oftice, a busy place, the indication of
wealth all impress a man, and he prefers
to do business with you if you have the
semblance ot success, than with a secem-
ingly poorer neighbor."”




