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HOW OIVILITY PAYS.

T ALWAYS pays to be civil.  Oneof the late ot illustrations
of this is an incident which ocecurred 1n adry goods store on
Yonge street, ‘Toronto, quite recently. A lady purchaser acci-
dentally knocked a breakable article off a counter where some
ornaments were bemg shown.  Phe saleswoman reported the
mushap to the proprictor, who, seeing that it had been purely
accidental, civilly intimated that he did not expect the damage
to be made good. The purchaser was 2 little out of temper,
perhaps at her own awkwardness, perhaps from the nervous
start occasioned by the break, At any rate, she did not respond
to the merchant’s civility as it deserved.  Having left the store,
the saleswoman pointed out this omission, but the merchant
rephed = *Never mad; we bave been civil, thet’s the main
point,  Qur rule 1s the true one, no matter how a customer be-
haves.” ln a day or two the incident was almost forgotten. A
week later the lady again entered the store, this time accom:
panied by her husband.  He had heard of the affair from his
wife and insisted on paying for the broken ormament, the value
of which exceeded $35. The merchant firmly declined, on the
ground that no carclessness had been shown, that the occur-
rence was purely accidental, and that under the circumstances it
was agamnst his rules to ask recompense.  The husband said
nothing, but asked to be shown some other goods, and pleased
with what was shown, and at the courtesy and fair dealing exhib
ited n the store, proceeded to make quite an extensive pur-
chase. Itwas a cash sale, and the profit on the transaction left
a handsome margin after covering the breakage. When seller
and buyer parted, mutually well pleased, the merchant remarked
to his assistant: “It just happens that in this case civility
quickly brought its own reward, but whether the return 1s quick
or slow, you may be sure it is always the best rule.” And he s

right.

FOUR TIMES A YEAR.

The proposal broached in the last issue of Tur Review by
Brophy, Cains & Co. as to trade excursions to Montreal has
been taken up warmly there.  After a discussion in the Dry
Goods Assvtiation of the Board of Trade a meceung of repre-
sentatises of all the assvuations connected with the Board was
held to conmder the matter. Mr. James A, Cantlie, president
of the Board, was in the chair, and it was deaded to address
the general managers of the rulway and steamboat compames
asking them to mect a deputavion frum the vauous trades with
regard to the establishment of four trade eacursions n cach
year, to coable country merchants to come to the ciy to
purchase goods. The following were agreed upon as the
most suitable penods of the year duning which to hold these
excursions : The first week in March, the third week 10 May,
the fint week i September, and the second week i Novem-
ber.

To compliance with this programme the transportation com-
panies were seen. They bistetied to the representatons made,
and agreed to the feasibality of the plan, the dates selected
being deemed suitable. It as understood, therefore that the
idea will be carnied out, and the first of the proposed trade
excunsions will be held this month if it is not too late to make
the necessary arrangeents.

The promptness with which the suggestion has been taken
up speaks well both for its practical nature and the business-
like manner in which 1t has been brought to a successful issue.

THE ADVANOCE IN WOOLENS.

HE advance in prices for woolen goods, both imported and

native, continues a marked feature of the season.  The
reports from all buyers in Bradford goods areto the same effect,
namely, that in mohairs, alpacas and all bright goods the ad-
vance is phenomenal, ranging from 10 to 20 per cent. for
cheaper grades to 4o to 50 per cent. for the better classes of
dress goods. ‘T'he increase of 2}e. per yard in Canadian tweeds
last month, the rise in values of hosiery and underwear, the
advance of fully 2¢c. per pound for blankets, with even more in
better qualities, all indicate the situation here in woolens of
all kinds.  Some Canadian mills are crippled a little Srom low
water, which retards operations and causes delay in getting
orders forward. Besides that, most of the mills are loaded
down with orders, and are asking April and May for repeats.
The demand by the mills of advances of 10 to 20 per cent. is
shown to be boua fide by the fact that orders have already been
put in, subject to the higher prices. Some classes, notably
friczes, have been subject to the advance for some time.  Ea.
cellent fabrics turned out this year in Canada partly account
for the strong demand, especially those for the coming season
in three quarter and six-quarter goods.  With the improved
trade prospects, a call for better grade goods obtains, which the
mills appear to be catering for as some departure from the
manufacture of very cheap material.  The Canadian mills have
been particularly successful in worsted serges this season, the
native makes having largely superseded the importations.
Orders for these are being placed very freely by bayers through-
out the country.

SEND THEM A GEOGRAPHY.

The efforts made by Sir Charles ‘T'upper, our Commissioner
in London, to instruct the children in the British schools in
Canadian geography, should be encouraged. Many of our
friends at home are woefully ignorant.

The Alaska Feather and Down Co., Montreal, had a letter
a few days ago from a prominent Manchester house properly
addressed, but appasently as an after-thought the wnter wrote on
the corner of the envelope *via San Franasco,” evidently to
be sure that it would go by the quickest route.  The handwnt-
ing 15 not that of an office buy, but apparently of a departmental
head or une of some importance.  From Manchester to Mon-
treal via San Francisco 1s good.  Mr. Buissevain 1s sending him
a map.

WHO ARE THEY?

McCurdy & Co., wholesale and retail dry goods, Antigonish,
N.S, ask Tue Dry Goovs REvVIEw to inform them who are
the manufacturers of Hygiene underwear.  We have enquired
from two or three manufacturers, but they are not famihar with
that brand. We are under the impiession it 1s made by an
Amenican firm, but have looked over two or three American
dry goods papers in which there are a great many advertise-
ments of underwear manufacturers, but cannot find it mention-
ed. Possiblv it is an European product, or it may be a private
brand of somc wholesale house. If any of our readers can en-
lighten us further, or will write direct to McCurdy & Co., we
would like them very much to do so.



