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PosT-PRODUCTION FACILITIES

There are 11 companies registered with Canacine which are classified as
laboratories. There are also 9 dubbing facilities and 24 film workshops. In -
addition, the Universidad Nacional Auténoma de México (UNAM), National
Autonomous University of Mexico, operates a film archive and laboratory.

Mexican laboratories are engaged in processing exposed film and printing films
from imported negatives. There is much concern in this industry concerning
competition from American and Canadian laboratories. The Mexican firms tend to
use outdated technologies and are generally inefficient. There are three large film
labs: Estudios Churubusco Azteca, Filmolaboratorio and Television Cine. Together they

“employ about 300 people out of about 450 for all 11 companies.

The language-dubbing facilities and workshops are almost all small companies
with 15 employees or less. This dubbing business benefits from the fact that
Spanish versions of foreign movies made in Mexico are regarded as high quality,
and are accepted throughout Latin America. Nonetheless, competition from other

" countries, including American facilities in the Los Angeles area, has recently -

reduced the domestic market share. Regulations prohibiting the public exhibition
of most movies dubbed into Spanish are also a major constraint on the industry,

~ although movies can be dubbed for television. The application of Spanish

subtitles for public exhibition involves less value-added than dubbing, but it is
still an important activity. - ’

FiLm DISTRIBUTION

Income from films distributed in Mexico is derlved from three sources. Audlence-
based fees are received directly from exhibitors or from subdistributors.
Exhibition rights are also sold on a concession basis, by geographical zone, by
timeframe or by number of exhibitions over a specified period.

The distribution industry has two main components. A group of companies known
as “the majors” mostly distribute films produced by the large American film
producers. They account for 65 percent of the market. Four companies are
considered majors:

International United P1ctures (IUP) distributes producnons of MGM,
Paramount and Universal PlctureS°

Twentieth Century Fox distributes its own productions;
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