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The climate throughout Mexico is temperate, although some parts of the country
have periods of cool weather, particularly in the evening. There is a limited
market for heavy outerwear. For example, Mexico imported US $5 million worth
of fur garments in 1992. Less-variable weather means that buying seasons are
longer. There are two main market seasons: fall/winter and spring/summer.
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On average, Mexicans are physically smaller than Canadians, so a larger
percentage of small and petite sizes should be anticipated in orders from Mexico.
There is also a market for larger-size petites. '

FABRrIC CHOICE

Traditionally, polyester and poly-blends have been the most popular fabrics,
because of their easy care and lower cost. As consumers have become more
affluent and more fashion conscious, natural fabrics are becoming more popular.
Fabrics with growing market shares include cottons, lighter-weight woollens and
linens.
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The apparel market can be segmented for analytical purposes by both gender and
age. Children’s clothing is defined as garments intended for children under 14
year of age. The markets for men’s and women’s clothing are subject to different
influences and they are examined scparately in the sections that follow.

APPAREL SUB-MARKETS IN MEexico, 1992

Category } Percentage

Women and girls : 58

women _ 35
girls 23
Mens and boys . 42

men : 25
boys ‘ ‘ : 17

Total ' 100%

Source: Secrefaria de Comercio y Fomento Industrial {SECOFI}, Secretariat of Commerce and
Industrial Development, data cited by the U.S. Department of Commerce.

OPPORTUNITIES IN MEXICO:
THE APPAREL MARKET




