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Organized marketing on a business basis
jf v ? vi ; -./.5<wvjNiye#vsrss^y.^'1 ?j

means increased profits for you
It can be done, too—that’s certain, Because Ontario farmers '<
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SB@fti35fii8Si$8$58^ST]uS>roS«ra^TO^& Continuous Supply a Vital Factor
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. ' Study Markets ^nd Market Conditions
I Si- Value-ofProduct» Sold. Average Sold Markets are, in the final analysis,-simply consumers, and they have their'*

23 fruit associations » X442 77S 7fi tio 9=111 preference and their dislikes. It; is good business to study and to cater to
14 em ctetel................. > •.......'%5 ™ thee. Then, too often the local Market become glutted; a knowledge of m<*H*
12 farme-s’ ctubs................................ f......... i&£m3 eîSSMS dls,ta'!t markets their demands, the best and.quickest means of transportation.
Yi larmers clubs , 178,624.39 14,885.36 and the met efficient methods of (idling are essential for the profitable sale-of

THESE FACTS EXPRESSED IN FIGURES SPEAK FOR THEM- the surplus products.
SELVES. They prove that an efficiently! organized farmers’ marketing as- . THERE IS NOT A DOUBT
sociation PAYS AND PAYS WELL. Bift again, this must be emphasized—the principles in the case of thé vast 
association must be efficiently organized. V : - ORGANIZED UPON A ROCK

THESE FACTORS MAKE FOR SUCCESS J 
Grading Cernes First |

Farm products are generally graded {before they reach the consumer—and 
••• a*» rold accordingly. But they, are seldom graded on the farm—too often they 

«re._sold -uu©;àded an^ at; a Bat rate. That imaas -that, the .bigb-class products 
command the same price asthe low grade,awhile all are sold for What the medium 
product really is wtirth. This system is manifestly unjust^rt discourages the
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are doing it nowis

Potatoes.
,
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' ,but the most efficient .way-of supplying these 
BOTTOM BUS?N^BA3IS. SELLING’

Working Together for Mutual Benefit
Aviation establishes the reputatioh of the 

distntft—tber association's name and brand stand for quality, M
^oduct—successful egg circles, for instance, *;, 

have already eliminated the 17 percent, of-bad eggs in their districts.
Jl'Cocoiu-ages community breeding of live stock and community spécialisa- { 

y.t S1 I^^n«aljy in those crops best adapted to prevailing local conditions.
Because of ths, it attracts buyers to the district and inry^^a prices.

iKSKSssa
*- fnd ,Pr0(fucts are sold that would otherwise be wasted. Thus, for 
*" ' L"fe?"CwJ.3il.Cre,1,0 cooperative fru^t association exists apples may ■ 

--y tFes ?f *?e ^ to hogs while the consumers' demand 1
g, .t ' ,s strong, arpd dtganized societies make ready sales.

.. Co-operation, m short, PAYS AND PAYS WELL, and despite 
m V-; . being applied upon an ihcreasingly im-
vf portant scale in. Ontario. Is the time yftt ripé -to organize an

«Y association in your own district? '
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Then Packing and Finislyare Important
Consumers buy very largely what ) appeals to t he eye, An^* " 

attractive-and suitable container, a neàt pack, and the 
finish make fqr quick salei and increased prices. It is 
gopd business to give the consumer what he wants, the
wants it. Sûperior packing And finish bring the t 
tradê.
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ONTARIO
Practical and Timely Information
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If you wish full information 
these questions

mm*upon any of
... or upon any others concerning

practical co-operation in Ontario, or if you wish 
assistance in organizing an association in your 
own community, write the office of the Com
missioner of Agriculture, Parliament Buildin 
1 oronto.
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For general information upon the subject of 
orgaruzmg a co-operative society, write the o ce 
oL h V °mm,SSIOner of Agriculture for bulletin o 

Co-operative Marketing Association.
I I

FIn %> *jpssgr-:

Ontario Department of 
Agriculture

:

Parliament Buildings, Toronto t
SIR WM. H. HEARST G. C. CREELMAN 1Minister of Agriculture Commissioner of Agriculture
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