
THE NORTH AMERICAN FREE

TRADE AGREEMENT (NAFTA)

The Ntll~'lA expands Canada's free-trade area of

270 million people into a market of close to 361
million - a market larger than the population of
lie 15 countries of the European Union and one

n:th a total North American output of more than
S7 trillion.

\lexico is Canada's most important trading psruicr

in Latin America, Two-way merchandise trarlc
^vithh4exico was justunderS6.5 billion in 199.5
ard is expected to exceed $8 billion by the end of
the dersilc.
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G.inadian clircct in%csunent in Aic%ico is gro«in,,_,
nipidl};increasing frein S452 million in 1992 to

urerSl.2 billion in 1904.

`l bis guide has been prepared with the problems
inherent to the new exporter in mind. However, it

is not exhaustive. The differing circumstances,
interests and needs of individual companies v,ill

influence their strategies for the Mexican market.

Furrher assistance can bc obtained by addressing
requcsts to the International 'li•ade Centres (scc
1Vhere To Ger Help) or contact the InfoCentre ar:

1èL: 1-8Q0-267-k376 or (613)911 10(q)
F ax: (613) 996-9709
lraxLinlc+ (613) 944-4500
InfoCentre Bulletin Board (I1113):
1-800-628-1581 or (613) 941-1i51
intcmet http !/ i ^t.dtait-macci. cca

'FaxLink is afaxback systemwhichprovidcs

be contacted through your fax machine. Dial fmm

summaries on a range of Mexican markets. It mut

)ur fax phonc .md follow the voice prompt

insrnictiuns.

OPPORTUNTTIES IN MEXICO:

CHEMICALS AND SPECIALTY PRODUCTS
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