
aiecoriaaLlY,. Canadlan'Offioe fUrniture naeafacznreis have been - influenced hy 
econ.66in developments  ia the Uffik and che effett Chese haya•upoc the market, 
iarge cumpanieS 791 .th five - hundred or aOre nhite:Cailar .larkets ere opting ftt 
systems furniture andtnis market i8 expected to grav significantly., 

SZnee PurPdca 	ntinvieUÇlonal ofitéa fUrmituse'nill prObahi/ ejtperie#ce'n 
"ate. 'glades: grawes, Metal fuTnitnee tan4a:t6 be 'of -loner- coat than wad and 
to have greater durahility,:and nith 	systeS furniteee:be_ing zodd oe 
• 41I ' 1 051 f:Unilture'niir CaPture an increiniag share ef an Learebsing ■ 

Mataet.? 
 

• ood-furniture nili Likaly :Lase grouncrin the-general office arn. due 
L, part te its laek of'durability and reeistanCa to sera:Wink>. an tbe: pdther .  
hand, wood has,alwarn„ . attractive appearance and will,eonnieue Ed be 

, preferred for 'executive office suites. 

The development Of office furniture to aeconmodate the.use ef eomputers and 
oth  er eleCtroniatequipmenn having ralatiOnly• shart  Li  fe Spann reqUires 
emphasis on flexibility SM the furniture may adapt to . the nen' geterationamf 
e4uipment. 

 
A.  tlesle norking..relationship Oetnesn themaketa si office. , 

antspetien ■e.uipéeat sea aeite'ferniture maiufactures'niil became 
.significautlY.imortant - to ..the desiee,and marketing. of-Serhiture. The 
Çaaadiee indust7PS ability te co9pete at home and in export markets ni/l,  L-  
1r1 part, become - dependent Ma',auch relationships. 

11 
5 . Mielerrelee' 	.litlegeœgr 

Degigu,, qmiiiE/ aa4 service,are the pain faetorà Influencing trade Lw tha 
faàge af fut-aiture epdaats -lo ntich Canadiammaunfacturera have fauad ÉxPart 
markesuçeene. &y stressing these factors, Canadian-products. :hlava bean aCla 
tu . pytercbme annoetitive disadvantages rasetingTfrno'inec -aosce and iamk of 
e coaoMies of scale .: Ln prodUct categories. in  Wh-th  pri..no is e- more:importanm 
consideration add tenspottation coass becOme a factO-r. the merket  i  licth the 
u4„ and çena4a eppears - to be served egianally. TWerefoie, La this...segment 
nf the meetet. Caaàdian caimperitive capabilitieS have •net beeet-pi.0 ta ae 
Severe 

The cacomtitiveness of she industry in :he domOric markeë bas  ,been ■ enaanced 
:

▪ 	

cermeaxi tax-if.2 . 8traature aricl empatta to the U ..S. nave iecreased as the 
value af■ the Canadian dollars tn:Serma if th a U.S. dollar  Luis  decreased.. 

JlàÉi a rennin Of these  fectore. Canadian madc Products -r101  a pinetY Fee *2 " I/ share of the demestic macir.et. In edditiczi Ceoufectnears eMIP sore 'orCI PPIr 
cent if  • prOductien to the 11.3. 

/he potential feré theinduscry lies lu the  compititiVe ■ internationel arenm'acd 
Cang4i4in.  offiCt fUrnitUre manufacturers are strunei, Luf1neeeed bvececcaan 
developments:,in the tr.g ...A. sinee'lt presents Shemain axPers maret. far the 

industry. 

WLiil ieme segments ai the laduntry are slart and Fee'pm kilpicey : lie  Urà8t 	 I/ 
recent equipmencianavatioes, technolueCal'imProvemén.ts are  aceee • eren 
amplayad In prodUct desien then in plant 'productien methods nr teéhall:ÉtleC. la 
the  weeent period of ctrmmee industria,1 development, miosiérnizacind and 
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ineuaFry. The 410,i'zatiào. af 'ÇADh.411. aài the ài.10 ot Tobati:aa aad COmPter 	 11 
ex.penaloe-of markets nil'. be: peeded to ir.eregie thg cammanigii.aa'n 2 e at el", 

duerizally cancni1É11 'equipumnn can PrImiridn ccaricgc 	 er 

.expenalon -of markets niiI be needed zo .improve thg anmpecitienese at zhe , 
iadaaFry. The 410,i'zatian 	'ÇADh.411. aài the àhe 	tabotica and compte 
dipàerizally onetoll'ed 'fflinipauanc onm pf9yide continuing opportunities for 
impravemente. IpI.Lt from a .alOse-nerking relationship beCWGISIA  the  mac hiner  

and:equipment manufacturers could alSd hnIP  ro  sigmiricadtlY:imPnwe-
9.radutt4vity. 


