To {llustrate our point, regarding the relative importanse of
the rural commnity in & Dominion election, we have attached a list of B4
constituencies that come very elose to being 1008 urban. They imelude
3,553,945 population, or 32.1% of the total for all Canada, yet they account
for only 22.4% of the seats in the House of Commons.

Ve attash a list, picked at rendom, of 54 constituencies that
my be regarded as predoninantly rural. #hile they include a population of
only 1,408,770, or 13.08 of the total for all Canmada, they also scccunt for
22,48 of the seats in the House of Commons.

A seat 15 a seat, no matter if there be 140,90 population
favolved, as in the ease of St. Denis, lontreal, or oaly 17,570 as in the
ease of South Ferth. We are not attempting to set down any absolute ocom-
parison, but, everything considered, it seems pretty clear that the rural
voter assunes an importance at least one and & half times as great as that
of the urban votar in the winniag of Dominion elections.

Considering the admitted imadequacy of newspapers and redio. in
connection with the rural communities, good strategy ia your publicity plans
indicates the agricultuml press as being probably your key media in the
forthooning election. The zural vote is the determining factor % be
reckoned with. Any amalysis you choose to apply will prove that Shese
rural publications offer the one adequate means available for reaching and
influsasing that vote.

As these rural publications are pudblished weekly, semi-monthly
or monthly, we would wge early aetion ia woviding for their use by youwr
party. We would suggest that such provisioa de the first step ia youwr plan
of publieity.

¥e are attaching maps showing the distridution of the eireulations
of this group of rural publicatioss by provisces, and also & tabulation by
counties in the Nast and census divisions iIn the Nest. The eireulations of
these publications are all eertified, sand the figures givea are et paid.
A careful cheek will iandicste what & thorough jJob they ean do for your party
ia its publicity--in every section of the rural commnity from coast to coast.

The place of agricultuml magszines in the interest of rural
people is traditicomal--and positive. They represent the only way--and at

low cost--in which you ean reach the rursl communities with sbeolute certainty
as to coverage and effest.

My we again wge the inportance of this suggestion, and that it
receive your early consideration.

Very tmuly yours,
THE AGRICULTURAL PRESS ASSOCIATION OF CARADA,
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