EXTENSIVE-CANADIAN LINE.

G. MAUFARLANE, 72 Bay street, Toronto, has
increased- his line of somenit books and picture
post-cards extensively this yeat. His bhook of

nada from Occan fo Ocean™ continues to have a

“large sale. MHis souvenir hooks of Halifax, Montreal,

T Quchee, Toronlo, flamilion, and other cities are very

" popular. He has veady a handsome new wiition of Winni-

— - peg to retail-at 26, Ste aml §1. Fhe views were made

———"rom the vory !nh‘m photographs, illustrating the new

"""" “hoildings in Winnipeg

~ Many new subjeets have heen added to his line of

cards iu colors amd ecihoss@l  His Canadian  line

iow nunbers five or six fundred interesting subjects.

“These are cantied in stock all the time. Mr. Litfle is

overing the west for Mr  MacKarlane with souvenir

ks, picture post cards, import fancy and comic post
rds, burnt leather novelties, post card albums, Christ-
s-cards, cte, aml is writing Jarge ondess,

At MacKailane has teeently opefivd a branch office

Coal and lron Exchange Buililing, Ruftalo, NAX.

fr- t F Ntetson 1% in eharge of this office and is

« care of Amcricau orders

READY FOR TOURIST TRADE.
Sutnmier months conduce 1o active retailing, as every
qown has its quota of tourists anxious tlo drop a card
o their friends. The NHustrated Post Card Co., 185 St.
" James street, Montieal, are fully aware of retailers’
Cipereased needs and  their stock s complete dn every
“detail. Numcrous novelties have lately been-added. Prices
re charactetized as wapproachable, and a rial order
“is carpestly solicited.  Hamfbuined  leather cards, so
2 anuch in demand, contain 1nany qew -effects, and are
- offered at §5 per hundred.  Complete scenic lines Aypical
_of Canada can be had at §7 50 per 1,000 In fact, every-
Cthing in the pictwe post card dine is included in. their

. stoch and prices are guaranteed right.

NOTES.

The Copp, Clatk Co . Limited, have a full stock -of
Ahie Davidson line of pu\! cards, which includes an ex-
tensive variety of scenic and-comic subjéets. They have
also comie -Christuaxs cards done up in scis of one hun-
dred assorted.

The series of souvenit books, now iun the press at
Warwick ros & Rutter, Limited,are the wost pretens
Uous effart in this line ye1 sten. Thie books aredn three
colars wilth alimactive borders, and many Canadian-gities
aml towns are-covered

Warwick Dros. & Rutter, Bumited, have x night shift

~ at work m thelt facloty 1o hurry on the printing of their
tnrerous lines of petute post cands and ouveniv bhooks
NXeatly every one of their senies of presses is congaged on
1hts work at present and overy cffort is being made to

 suapply e wasls of ihe trnde with expedition

k¢ S -
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WINDOW DISPLAY LESSONS.

: —O’NL of the immediate eficcts of the establishment of

ihe L. E. Waterinan Co., of Canada, Limited, in

Montreal, is the ligh standard set in their unique
and- effective window displays from- which retailers can
gain many valuable -suggestions, even-i! their windows-do-
not afford the same chance for dffective woik. 1t is
universally recognized now that buying any class of
statiuncr) is-only one-half of the transaction; the selling
is the other hall. And, in order to sell, the gouds must
be effectively and attractively displayed. The store-must
be attractive without and within, and store fixtures and’
cquiptient are not now regarded as an-expense but as-an
investnient.

In co-operation with Mr. H. VanDyne, -Canadian
manager for the Dennison Mfg. Co., Waterman’s, 136 St.
James stieet, Montreal, have during the past month by
their wimdow displays atfracted a great deal of atten-
tion, The idea sought is to advertise the Tdeal.and thus
henefit the retailer besides affording suggestions for imi-
tation. The bottom of the window is of plain polished
vak fronted by bhevelled glass. Two of the unique dis-
plays stand out prominently. The first one-contained ax
a centre a vase filled with lifelike carnations of “Denni-
sor  manuficture upon a centrepiece -of their napkins.
Gpon the flooting on-either side six pens- and: _pencils -were
arranged, while suspended at an appropriate height just
above-these-wasa:cluster-effectmade-of cardboard=and rib-
hoiis-gcontaining 36 pens, one being gold 1mounted and the
other silver. This wu‘\dow was vaticd by having as the'
centre stellar atiraction roses instead of carnations.

Refailers-can always oblain from the ‘Waterman peo-
ple full particulars regarding window displays, and their
co-operation is assured in cvery case. An education in
window possibilities is here apparent.

PERSONAL AND-TRADE-NOTES.

Mi. W. 1L Bone, of T. N, Hibben & €o,, Vincouver,
called recently on the trade in Toronto.

Mr. S. Bradiey Guidy, manager of the -Oxford Press,
Toronto, is Tusticating at Georgian Bay.

Reeent callers on the Totonto trade were Messrs.
Hay, (y[ St Thomas, ard Mallagh, of Brautford.
~ Mr. S.E. Briges, New York managet ef Fleming 1.
Revell -Co., spent some days in Toronto rccently.

\ir, 1. E. Robertson, manager of the Westminster

lu\m shortly for his annual outing at Muskoka.

TJte Hammond Tvypewritér Co. have rémoved from
Yonge street Arcade-to-45 Adelaide-street-east, Toronto.

Mr. William Copp. of The Copp, Clark Co., Limited,
Toronto, has Jeft for a three weeks' vacation at Lake
Massanoga.

The annual-excutrsion of the -manufactory-of The-Copp,
Clatk Co., Limited, was held on July B, The trip was
10 Jackson's Poiny, and there were about 300 excursion-
isis,

Mr. Wm. Foster Brown, the Montreal hookseller, is
symmering at St. Agathe des Monts.  He -has meversfully
recovered from his recent -illness, and is taking & much
necdod rest.
~ Mr. E. M. Renouf, a prominent Montreal bookscller,
Moitreal, accompanicd the Canadian artillery on their
Loliday trip the frst of the month at Toronto. and
Niagara Falls.

A circular 1o the trade issuad by the Copeland-Chat-
terson Co., Limiled, Toronle, announces that the firm
have dismissed from théir employ Messrs. W, E. Trout,




