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W RITING'to BOOKSELLER AND STA-TIONER regarding last month's
trade, an enterprising Ontario bookseller
says: "Tht holding back by tht Canadian

publishers of their new books until nearer
Sprlng made February a dull month in
bocks. Tht , Rigitt af Way.' ln paper,

The ook and 'Audrey,' in cloth,

Trade wilI open trade for March,
but we have no particularly

good sellers ta report for last montb, simply
odd sales of December and january books."
From other quarters we hear favorable re-
ports af tht bock trade, naw in process ai
opening nut, ince aur correspondent wraîe.
He, like a gaad many other Canadian
dealiers, requires no hints as to how ta push
book sales. Many af aur readers do a sat-
isfactary business in bocks, and, at certain
smsns, a fine business. Despite depart-
mental store competition; despite the
attraction ai the libraries for a certain class
ai reader-, despite the cutting af prices,
and'other tendencies that strike al profits:
we believe that there is maney in bocks.
Tht traite must b. worked up. It want
always camne into tht store Ta sit down
and walt for il Is the way flot ta gel it.
Local advertising, circiil.rs, news notes in
the papers, and canvasslng are ail as
necessary as in hardware and dry goods.
Some dealers aiso rememWe tht windows
ai a factar in drawing trade. It pays ta
change tht windows just as it pays ta duit
and change the stock around. 'Other lines
af trade art doin Ibis, so must we.

In pushing Easter trade, for example,
window trimmng is a distinct factor. Some

af tht new books, a few papeteries, playing
cards, etc., can be well set off in a general
window along with Easter carda and
bookiets. Flowers, if available, cari be
used with advantage. Wben new gooda

came in, at any season, they
Easter Trade. should certainly (atm part
af tht wIndow display. Some dealers
neglect this. Their windows are duil and
uninteresting. If tbey do get in a good
display tbey leave it until tht people know
it by heart. This, as we have often said,
dots nat apply to many Canadian dealers,
but it dots ta some. These are usually tht
very people who wonder why tbey don't do
better.

An agitation which bas, been on foot
for some lime ta have r. duty put on
magazines coming in fret in bulk la be-
ing met by' a petitian against it fram
tht ntws trade ta tht Govtrnment.

Tht budget speech af Mr.
Against a Duty Fieldicg. accompanled by
on Magazines. any tariff changes which

the Governnient may decide upon, i.s
announced for Manday, March 17. Belore
that date the petition wili be presenttd to
the Minister. Those wbo advocate a duty
af, Say, 20 pet Cent, on magazines argue
that United States printed matter la over-
whelniing tht market, is preventing tht
establishment and growth of a periodical
and magazine.industry in Canada, and la
liniing tht printing and publisbing trades
here ta that extent. Othets, wbo art flot
interested fram a trade point ai view, com.
plain that tht distribution ai sa mucit United
States literature in this country, ollen hostile

to aur institutions and people, Is objection-
able (rom, the poUiticai and sentimental
standpoini. On the other hand. the vlews
of the trade cngaged ln selllng this litera-
ture Cali for consideratton. If a duty b.
placed upon magazines in bulk, thus
Increasing the price to the consumer If
ordered through the dealer, the Subscriber
wili naturally order direct fram the pub-
lisher and have bit copy sent tbrougb the
mails fret. Owlng ta the international
postal arrangement between Canada and
the United State,, no duty cou!d be placed
on magazines coming in tbrough the mails.
Thus the trade would lame the magazine
business. It is unnecessary to state in
dotai! bow Ibis lois wouid affect the book-
selling and newsdealing trade. Our readers
are quite fainiliar with the facts. They do
not wish ta b. deprived ai Ibis business,
and tbey therefort petition against a duty
whicb would affect them and whîch would
not, as far as they can set, affect anyone
tise. A duty would nat stop the magazines
cGmlng ln, or increase their cost. It wouId
simply pa5s the business over ta the United
States publishers wbo already are anxious
ta get bold ai individual namnes, and who
would therefore welcome the duty as
another means ai belping tbem. We do
flot say that there are not arguments on
bath sides ai titis question,but (rom the trade
standpaint it is hard ta sec how any other
conclusion than ont hostile t0 putting a
duty on magazines in bulk and Ieaving
thtmn fret when entering by the maIls can
be reached. When a proposition ta tax
magazines bath in bulk and by mail il
made-so as Io leave tht dealer an even
chance- then we can all discuta; that sub-
jet But, meantime, fia such proposition
13 Up. If tht 20 per cent. duty is needed
for revenue we would also set reason for
discussing that. But, at the present, tht
national reveeiues art quite equat ta aIl the
charges.


