by Jerome Ryckborst

Fashion changes fast. In fact, styles change
faster today than ever before. We reject tra-
dition in favor of a passing fad. One of the
main forces behind the fashion revolution of
the last century is technology.

Technology allows faster production and

faster dissemination of fashion. Mass pro-
duction was the first step in the process. The
reorganization of the workforce allowed
large factories and assembly line manufactur-
ing. During the industrial revolution the
population increased and migrated to urban
areas, since new methods of production
required large groups of employable people.

Urbanization made the exchange of in-
formation much simpler, faster and effective.
You could see what your neighbours —
thousands of them — were wearing, doing,
etc. Before you know it everybody was
’keeping up with the Jones’. The develop-
ment of the mass-media introduced cost
effective advertising. Print, followed by radio

-and t.v. were all possible because of techno-

logical advance.

Soon another brilliant idea came along:
fashion obsolescence. A combination of
’keep up with the Jones"and advertising soon
had consumers used to the idea that some-
thing could be out-of-style before it was
worn out. Advertising changed traditional
attitudes.

Advertising does work. He who advertises
can make it big overnight. These days ads
don’t just sell us a product, they sell a life
style. Even beer ads pay attention to clothing.
Certainly commercial music and fashion are
in bed together. Hi-tech music videos sell a
product, but also a more abstract feeling
(fun? sex? illusion?).

Some people disagree that technology is
solely responsible for our fanatic insistence
on change. We frantically follow the latest
trend not because the media sells it to us.
Rather, our constant adoption of new styles
supposedly reflects a searching, a political
unrest. In politically turbulent times fashion
changes much faster than in stable times.

Politics definitely has had an influence on
clothing throughout history. A few hundred
years ago in Europe everything from the
colour purple to the length of one’s pointy-
toed shoes was legally restricted. The ruling
classes passed sumptuary laws to ensure no
lower classed citizen could dress above their
status. Only royalty were allowed to dress
like royalty. Prostitutes had to wear certain
colours and styles by law.

" ‘While technology and politics may both

cause more rapid fashion change, it can cer-
tainly be argued that technology causes pol-
itical instability.

Technology then, keeps us changing. That

- makes sense. It not only restructures society,

it is changing our approach to change itself.
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We are encouraged to open our minds to
new ideas. We used to equate fashion with
rapid change, and tradition with conserva-
tive stability.

Now it seems change has become the
tradition.
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