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THAILAND 
Poised to be Southeast Asia 
Industrial Powerhouse 
Thailand, in the centre of a 
market of 170 million people in 
the Greater Mekong Region, is 
an attractive trade and invest-
ment partner for Canada. It has 
a strong, vibrant private sector, 

abundant natural re- 
sources, and an 
openness to for-
eign ideas and 
expertise. As it 
undergoes ra- 

pid transformation, 
it is poised to become 
the industrial power- 

house of Southeast Asia. 

Economic Overview, 
Bilateral Trade 
The Thai economy is 

among Asia's most successful and 
resilient. The country's Gross Do-
mestic Product (GDP) growth rate 
averaged 11.4 per cent between 
1988 and 1993, when the total 
GDP reached $137 billion. An 
OECD (Organization for Econo-
mic Cooperation and Develop-
ment) study has predicted that 
Thailand would rank among the 
10 largest economies in the world 
by the year 2010. 

Ibtal bilateral trade between 
the two countries was almost $1.8 
billion in 1995, making Thailand 
Canada's 20th largest export mar-
ket and second largest in ASEAN 
(Association of Southeast Asian 
Nations). Canadian exports in-
creased by 47 per cent over 1994, 
reaching $575 million, with the 
main exports being organic che-
mkals, mechanical and electrical 
machinery and equipment, pulp 
and paper, and wheat. Canada 
imported a record $1.2 billion worth 
of g-oods from Thailand in 1995, with 
agricultural and fisheries products 
and textiles leading the way. 

Partnerships, Investment 
Promoted 
Thailand's ability to attract For- 
eign Direct Investment (FDI), 

1,vhich today represents about 60 
per cent of total investment in 
Thailand, is one of the main rea-
sons for the country's success. 
High GDP and export growth rates 
and Thai government steps to en-
hance free and open trade and in-
vestment attract foreign investors. 

In recent years, there has been 
considerable interest by Canadian 
firms to establish a presence in 
Thailand. While Canadian FDI in 
Thailand fell to $359 million in 
1995 (from $535 million in 1994) 
this figure is a significant increase 
over 1990 ($25 million). 

Thailand's Board of Investment 
encourages joint ventures with 
local partners and other long-term 
commercial agreements, particu-
larly if they provide new techno-
logy. There are about 30 agree-
ments for joint ventures or tech-
nology transfers between Thai 
and Canadian ftrms, representing 
over $100 million, in manufac-
turing and services, food proces-
sing, metal fabrication, petro-
chemicaLs and many other fields. 

Enterprise Thailand Canada, 
is a government program design-
ed to assist Canadian companies 
seeking to invest in this dynamic 
market and to match Thai firms 
with suitable Canadian firms. 

Opportunities 
The Thai government's emphasis 
on upgrading human resources 
in the public and private sectors, 
improving quality of life, reduc-
ing pollution, diversifying trade 
and improving urban transporta-
tion and telecommunications 
infrastructure is creating tre-
mendous opportunities for Ca-
nada, particularly in areas such 
as: urban waste management 
and human resources devel-
opment; advanced technology 
and telecommunications prod-
ucts and services; urban trans-
port systems and equipment; 
services for airport expansion, 
aircraft and avionics, and in port 
and railway expansion. 

With electricity demand ex-
pected to jiunp by more than 10 
per cent annually for at least 
another decade, Canadian know-
how is especially needed in pow-
er generation and oil and gas 
exploration. 

Thailand's concern for the en-
vironment is also very strong, 
prompting the government to look 
for expertise in waste-water, chem-
ical and toxic-waste treatment; air 
treatment and pollution measure-
ment and control systems. 

Bangkok a Team Canada 
Beacon 
Thailand's impressive economic 
performance has made Bangkok 
one of the major consumer mar-
kets in Asia. Already, the Greater 
Bangkok Area has a population 
of 18 million people, with a per 
capita GNP exceeding $9,500. 
'Ibam Canada will introduce Ca-
nadians to the tremendous op-
portunities in this new consumer 
market in tourism, education and 
food products. 

Team Canada: 
Who Benefits 

Continued from page III 

Canadians. 

Note: A special "Task Force" 
has been established within 
the Department of Foreign 
Affairs and International 
Trade (DFAIT) to coordinate 
registration, accreditation, 
logistical arrangements and 
payment of fees by Team 
Canada 1997 participants. 

For more information, 
please contact: 
lbam Canada 1997 'Pask Force 
Ottawa 

(613) 995-2194 or 
(613) 944-1233 

Fax: (613) 996-3406 
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