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THE END OF THE TRAVEL AGENT? 
When direct-to-the-home interactive services 
become widespread, will they spell the end of 
the travel agent or intermediary? While no one 
can predict how developments will unfold, it is 
dear that the role of the intermediary in the 
travel sector will change. To maintain a com- 
petitive edge, many enterprises in the travel and 
tourist business and related industries are 
taking a close look at the lads of changes 
services such as videotex will likely cause, and 
are positioning themselves to take full 
advantage of this new technological tOol. Some 
are already saying that those who do not gain 
early experience and positioning with the new 
media ignore it at their periL 

This is why such companies as Hertz, 
National, Interamerican, and Budget car rentaLs, 
the Sheraton Corporation, Scandinavian World 
Cruises, the Royal Caribbean Cruise Line, Wind-
jammer, Club Med, American Express travel 
agencies, Eastern, Pan Am, Air France and 
American Airlines are all offering videotex-based 
services already. Some of them already offer 
videotex subscribers direct booking services 
from the living room TV set. 

No c,ompany with leadership goals in the 
travel and leisure industries can afford not to 
explore videotex. Videotex can help the travel 
industry reach new audiences, provide better 
information faster, cut overhead costs, improve 
service, offer lower prices and improve margin 
control. 


