ANNEX 1 - 1993/94 POST PLAN SUMMARY FOR SALMON
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NOTES:- (1) Order of priority allocated by post to salmon promotion, where identified
(2) Market characteristic for seafood imports generally:-
1 - Well established and growing
2 - Mature with little growth
3 - Small but expanding
4 - Market share declining

(3) Seafood among top six Canadian exports to territory

(4) Contributed to World Salmon Marketing Survey




