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Market Access

It is not sufficient to only negotiate access to new markets, but existing access must also be
vigorously pursued. Therefore efforts will focus on defending existing levels of market access
and removing such barriers as tariffs, tariff rate quotas, import quotas, health and phytosanitary
restrictions. -

Strategic Alliances

The impact of globalization, and increasing competition may require the Canadian lobster sector
to pursue strategic partnerships or investment and marketing alliances in order to secure
markets for Canadian products, particularly for value-added products.

With a view to determining more precise market opportunities and constraints relating to all
forms of Canadian lobster exports, the Agri-food, Fisheries and Resources Division of EAITC has
produced the attached geographic survey, based on data provided by Trade Commissioners in
49 EAITC posts abroad. This survey details the opportunities and constraints for the export of
lobster to the countries listed. It also lists importers and contacts.



