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AWHAT- U-WEA

by Jerome Ryckborst

Fashion models are just dumb twits. They
are walking, smiling clothes racks. Nothing
more.

Most Edmonton models start out in the
business by taking a course at an agency.
They pay big bucks to learn how to be a real
model: around $500 just for the first starter
course.

‘Modelling is an essential, even crucial
part of today’s fashion industry. Studies show
that while most people think fashion should
not matter, it sure as hell does, and we all
know it.

Models know it too. Modelling can be
learned, but it’s a dead-end business unless
you have the looks. How does it feel to know
your employability depends entirely on your
looks?

In one study, Edmonton models avoided
the issue completely. Instead they stressed
how difficult it is to be a model. Why, you
have to: a) get to work on time, b) get
changed in five seconds flat every two min-
utes, c) smile, walk, and basically look like
hot shit.

Auto-biographies of famous New York
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models tell us that models may appear out-
wardly confident, but this is seldom a true
reflection of a model’s self-image. When
they can’t get work they blame their looks.

When they do get work they are only what

the photographer makes them out to be.
“It’s very easy to lose sight of what you really
are.”

The average model is up there on the
runway, knowing she’s envied by every
woman and coveted by every man in the
room. Models talk of “cut-throat competi-
tion” and the “tremendous pressure to stay
thin.” Models make it clear they consider
their job a tough and legitimate profession.

But in truth, local models don’t have the
faintest idea what it is they do for the fashion
industry. Some models can’t even answer a
simple question like: “Why do people hire
models?”

If models had an understanding of their

role in the industry, they could be more
professional and effective. More importantly,
they might also realize their self-esteem
should not be a function of how much or
what type of work they get. Perhapsitis time
for Edmonton modelling agencies to start
teaching their models some reality instead of
selling them a glamorous dream.

Models are essential in fashion marketing.
Designers and merchandisers use models to
introduce new styles to the consumer. These
walking, living beauties embody our ideals. It
is possible to be beautiful, thin, and glamor-
ous. Models prove it. Consumers identify
with these models, buy what they’re selling,
and attribute the models’ positive character-
istics to themselves. We want to be beautiful
like the model so we chew gum, drink pop,
wash our hair with the same brands the
model uses.

Models are the catalysts which change the
public’s image of the fashion ideal: what’s in
style now, what’s next. Any merchandiser
realizes the tremendous selling power that
fashion models have. Itis an extremely effec-
tive medium: “real-live” people showing us
what to wear and how to wear it. Retailers
are wise to use such an effective tool. It
works!

'm glad to see local retailers using models
more often. Strathcona clothing retailers
recently held a fashion show with models
walking up and down Whyte Avenue. This s
an unusual approach which may prove more
effective than just walking models on a run-
way. Consumers are exposed to these mod-
els in a real situation — walking down the
sidewalk. This tells potential customers that
people actually wear this stuff out in public!

HUB MALL is also in on the action. Stu-
dents were given a visual treat last Thursday
and Friday. The fashion show gave us a look
at the wide variety of clothing available in the
mall. | was surprised. Many of us discovered
that HUB has fashion, fun, and clothing bas-
ics too. Good for the retailers! Using models
is a great way to promote their products. ®
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EDMONTON'S MOST UNIQUE AND UNUSUAL

NIGHTGLUB

THE WILDEST, WACKIEST WEEKEND PARTIES

Wednesday, October 15, 1986
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Y LEE

"BASEBALL'’S
SPACEMAN"

speaking on

"THE PITCH OF
BASEBALL"

SUB THEATRE
Thursday, Oct. 16
9:00 p.m.
(after the game)

Lee, nicknamed “The Spaceman” for appearing on the pitcher's mound in a spacesuit

by NASA, is one of the sportsworld’s most entertaining characters, on and off the

field. For 13 years, Lee was a star southpaw pitcher for the BOSTON RED SOX and

the MONTREAL EXPOS. Currently, he is pitching for the MONCTON METS. His

entertaining autobiography, The Wrong Stuff relates anecdotes from an incredible

career in baseball. Intelligent, and humourous, Lee shares his approach to baseball
and his views and concerns on ecology, fishing, sports — life in general!

TICKETS Available at all BASS Outlets
$1.00 discount for U of A Students — in advance only.

OCTOBER 22, 8:00 p.m.

o™ P DINWOODIE LOUNGE
PV ont© TICKETS AT ALL BASS OUTLETS:
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5\'\“0““( Also on sale at Marquee Records, The

Sound Connection and Auracle Records
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LIONA BOYD

AND BAND

FRIDAY, NOVEMBER 7
SUB THEATRE

Tickets Available at all
BASS QOutlets

NEW SHOW!!
Liona’s accompanied by a band, performing from her new album "PERSONA” that features Eric Clapton
and David Gilmore (Pink Floyd)
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