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liis lioiisi' coiiilovtiilily vvitli Ciiiiadiiiii uiadr ruriiilun' he iicviT hankers altiT stays' lioni i-hairs tVom

Austria or biimboo rockers from Japan It is to this class that our many thriving retail stores cater, and
they do it with considerable sui'cess. Canadian taste runs in ce'-tain well-dehiied lines, and within

tliose lines furniture is |>raetieally a slajih'. t)l' course the wealthier (inns can (-arry lines more rococo in

character, hut the ordinary dealer does most prolitably who conliiics hinisell' strictly to I'veryday lines,

aiul who strives by honest dealing and tlu' exc(>lleuc(! oi' his stock to build himself up a permanent
clientele.

HAMILTON POWDER COMPANY.

The Ifaiuiltoii Powder Company has its hcadiiuarters in Montreal. This corporation was established

in 18(>1 :.n'i maiiul'actuves :ill kinds olexplosives : dynamite, dualin, lilasting- gelatine, etc. lint it pays

attention ihiellv tn hiuii grade sporting powder, and its best brands, '' (Caribou, " " Ducking " and

"Trap," arc used through the whole |)omiiiion and exported in coiisiderabli- quantities.
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