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Bakery/Cerea Products 
r. Bread p—réiducts account for 50% of the bakery/cereal 

market,  Which has  sales of $590 million annually.The 
best opportunities for Canadian manùfacturers are 
pasta, breakfast cereals and frozen bread/bisCuits. 
Hovvevei, a large number Of German farrners  have

. switched to growing organiçwheat recently, vvhich' ' 
-. .ma- y have a negative impact On Canadian organic 

wheat exports to GermanyThis has given manufa6 
turers a stea sup y or organic 	 _ dY 	f 	Pioducts, while  
keeping the price difference-  between Organic and ' 
conventional lines low. 	- 

ând. 
the Ne-thirlanearicfswine fév.-/ei  in  eerinany,haV 
contnbutedto  the'grO`Wirig-çOnSùrri—er Preference Écir.4'- 

"rtleate.- 	Ge-rinaii, 	_Organ'.  dm--éat  market  
s....eitirniteckiii be iVàrthleigq rndlion annuafly  This • 

r 	 2% Of  the  toiid meat epreen . 	. _ 	 _ _  market  
Althougit beef  is relatively chéap to produce 
Cattle Sime need.  to be raised on orgartic 
land  other  animais.  sù di as -ea-any anl -pork, must 
be fed organic grains;whidl significantly raises 

«  O 	 3-0%-ta40% 

	

rganis.meat.tends to 	. _ 	more  expen- 
sive 

 
thaii conventinnal iiinidticts,rnakinà 'price  the  

rrioSt significant obstacle  for  gioikh- in this market . . : _ _ 

NI■irkétAaée4 
• urrently, there are no statistics available 
on the quantity of Canadian exports of 
organic foods. However, Canadian presence 

: in this market is limited, but growing.The 
larges-t Organic exports include maple syrup, 
grains and seeds (linseed, sunflower seeds, 
etc.).Additional opportunities for Canadian 
exporters include products such as honey, 

, breakfast cereals, pasta, herbs, dried fruits, 
value-added soya products, blueberries, jams 
and fruit spreads, meats and animal feed. 

rnformatireo-liurçes  

Although the amount of land devoted to organic 
farming in the European Union (EU) is still fairly 
minimal (2% of total land area), there has been 
a significant growth in the number of organic 
farms over the last 15 years. Small farms in 
Mediterranean countries account for the majority 
of conversions to organic farming, with Italy 
representing nearly one third of all organic 
farms in the EU. Other predominant organic food 
producers include Austria, Spain, France, Greece, 
Denmark, Switzerland,Turkey and Sweden. 

For further information, visit the Agriculture 
and Agri-food Germany Web page at: 
http://ats.agr.ca/agrifood-canada-germany  

or contact: 
Stephan Rung 
Commercial Officer 
Canadian Consulate 
Benrather Strasse 8 
40213 Düsseldorf 
GERMANY 

Tel: (011-49-211) 17-2170 
Fax: (011-49-211) 35-9165 
E-mail: stephan.rung@dfait-maeci.gc.ca  


