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^AERO
BRAND

CYANIDE
of the few things 
obtainable at

THAN PRE-WAR PRICES
Supplies of all kinds are selling at prices more 

than double pre-war figures.

Aero Brand Cyanide is a conspicuous excep­
tion—its cost is actually lower than the pre­
war price of sodium cyanide.

The savings in making “CYANIDE FROM 
AIR” are being shared with the consumer, in 
the current prices asked.

Aero brand is equal in efficiency, per pound 
of contained cyanide, to any other brand. 
Thousands of tons have been used for ore re­
duction in Mexico, Canada and the United 
States. Results are described in Booklet C., 
copy of which will be mailed on request.

AMERICAN CYANAMID COMPANY
5 I I Filth Avenue NEW YORK
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