
York wrestler wins silver medal
■ M 10th annual Canada 

Cup of International 
Wrestling
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by THOMAS KIM

n what organizers called the 
biggest competition to date, 
theCanadian national wrestling 

team finished a respectable third 
at the 10th annual Canada Cup of 
International Wrestling held at 
Humber College and Ontario 
Place July 1-3.

Among the medal winners was 
York’s Paul Hughes, who 
silver medal in the 62 kg class.
Overall, the USSR won the team 
title with 35 points, followed by 
Bulgaria with 29 points and Can
ada with 26 points. A total of 11 
different countries participated in 
preparation for the World Cham
pionships to be held this Sep
tember.

Featuring competitors of vary
ing calibre, participants included 
former world champions such as 
Raoul Cascaret of Cuba and Dave 
Schultz of the United States.

In addition to Hughes, several 
other members of this year's Cl AU 
champion Yeomen team also took 
part, including Rick Jenry and 
John Matile. An alternate on last 
year's Olympic team and gold 
medal winner at the 1986 Com
monwealth Games, Hughes is a 
one of a number of young, tal- 
ented wrestlers developed by I 
York coach John Park. In addition * 
to the Yeomen, Park is also head 1 
coach of the Twist N Shout Wres- x 
tling Club, a national training cen
tre based in North York, and one _ , ,,
of Canada's top three amateur Yeoman Paul Hughes at the Canada Cup 
wrestling clubs.
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Bulgaria's Marian Nedkov demonstrates his gold medal winning 
form

THE REAL BOYS OF SUMMER
Professional volleyball has arrived in Canada

by PAM SERKOWNEV
ney’re the real boys of summer.

Riding the wave of popularity (and 
creative marketing) out of the west 

coast of the USA, professional beach vol
leyball has arrived on Canadian shores with 
the force of a small hurricane. At the fore
front of the movement, particularly in Onta
rio, is York volleyball alumnus and beach 
guru John May.

After cutting his business teeth

Q championship this summmer, which has 
been tied into the pro tour. Reebok is the 
official sponsor of the national champion- 
ship, while Foster’s Light is the title sponsor 
of the Ontario tour. |

May’s next step is to promote and run a i 
Canadian pro beach tour, along with an if 
expanded provincial tour. 1

"We had 224 participants in the first tour- E
ney. About 1,000 people watched the final S 
and we got a lot of media coverage.”

He admits the market is smaller in Canada M * — K>1
because of the shorter season and the ' * 1 May also sees ,he national tour
novelty of the pro game i ÿÿ $. means to create Canadian revenue. “I'm

“In the US, there’s over $2,000 000 orize   Z -, a confident (in ) the beach game and the lifes-
money. Last year, six players made over K ty e bemg a per,ect avenue for different
$100,000," lamented May sponsors to advertise their products."

Drakich, who played semi-oro hall in Boy of summer pro beach volleyballer Ed To keep any exploitive wolves at bay, May 
Germany last year, agreed “The Canadian raklch hopes to develop a players’ association to

EEEEE5P B==5L~— EfEB-.-yss 
■ssrzr- £ESE?EE= sECTZZ:get to play against each other all the time extended and need tn ho 11\ h < îhere' tbough not as strong as in the US. It's

ssktssskrs'-wouid is-r-r ,ump M
SohiaicX6 r “ ”ay °' 'i,e ,here can hide behind others and rational tie your g,o"J Low” Koïev'"' bU""he in,ereSI
h?,rspohymùc=a:errgearvmse,rPea,id=:=eey ^rs5s-on ,he beach y°u -*•' d° ■■ “ uLaSy p,ay ■** - «

They’re mentally tough and consistent. And Contrary to popular belief the game has TMrWtromen^^d^ Champ!on'

sry ....... rHe stressed that the competitive game uallysmcetK competefor an equal purse. The CVA sanc-
requires a lot of practice. “People don’t real- lively at Balmy Beach where May and Dra- nil ,? Wl ' s,e™e as the fmale of the 
ize that only top notch athletes can compete kich first met V ° Ontario tour, with full coverage on TSN.
at the elite level. In California, the quvs have The American nrn infino^o ho * On August 5 and 6, there will be a tour-
tong been recognized only as beach bums." attect ,he game in fheearly 80s when9^na° moneî oils Canadian ÎT P"Ze

Most of the players on the Ontario tour dians participated in tournaments such as r , ' q T u Canad,an champion-
are unieersi,y graduates, pro European one at Rochester. Preïnhÿ there are no 18 m 20 IhZ 'ake place,Au9usl
players or national team members. May is Canadians on the oro US L,r Mk^Lo 11-, ,20'.The total pnze moneV ls $10,000, 
hoping to see even more university players Canadian events am most?v HnLd K ’ W^!,e Irst pnze'spllt between tw°. is $2,000.

"It s a perfect .ehiote to, the^toTm We^canTcompïeTigh ^the US - beS .SteSTn nann,d,0rihe,rUre0'
skills^" ln tbe summer while improving their ^-wl,ecus our top^- pr^o^he

The two-man beach game is .ery dilter- no ,ehide '? U "°W ”e ve had sPort a,nd ,emairis optimistic. "It we get a

isssssm

m products such as trendy clothes, sun- 
1, glasses, and refreshments have flooded the 

summer market.
“Its a sexy atmosphere," said May, who, 

along with his partner, is sponsored by West 
Beach Surf Co. and Freestyle Watches. 
Drakich and Canjar are sponsored by 
Ocean Pacific. ‘It’s strong, healthy people 
playing an intense, physical outdoor sport. 
They’re sweating... I'd say its really relaxinq 
to watch."
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puter sales and marketing, May recently 
formed AMOTION, a sports marketing firm 
with the purpose of promoting the pro 
beach game in Canada. For May, it’s a 
chance to run a business while continuing 
his involvement with the sport he loves.

“We’re trying to create a professional 
sport for Canadian athletes... and making a 
business out of it," said May. At 6’3 ", 190 
lbs, wearing ultra-cool Oakley Razorblade 
shades, funky neon jams, and a tan, May is 
beach volleyball.

His volleyball roots lie with the Scarbo
rough Solars Club, where he played and 
coached for a number of years. He was a 
walk-on during a one-year stint at Brigham- 
Young University, and then played for four 
years at York under head coach Wally Dyba.

His first partner was Ed Drakich. The two 
met while playing at the Balmy Beach Club 
Drakich, a product of Malvern Secondary 
School, had four successful varsity years at 
U of T before heading to the national team

The pair failed to win their first tourna
ment together, but were undefeated in 
Ontario for the next two years. The partner
ship ended when Drakich turned national.

May is now enjoying success with 
Andrew Kohl, another Malvern
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graduate
who has played volleyball in Switzerland 
However, it was Drakich and his partner 
John Canjar from U of T who won the first 
leg of the Ontario tour earlier this summer.

Last year a money event sponsored by 
Carling O’Keefe was held at Balmy Beach 
the centre of beach ball in Toronto This 
year May is responsible for the organization 
of the Foster’s Light Ontario Pro Beach Vol
leyball Tour. The four stop tour has a total of 
eight corporate sponsors.

In addition, the Canadian Volleyball 
Association will have a Canadian beach
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