
^Privatization £j posT—Secondary Education Part 1 o
tion, it would have to supplement sity” and that “the benefits of 
its income by increasing tuition research are social ones, so the 
fees and concentrating on fund- government should pay for

those.”
There are, however, convinc-

Making universities economi
cally sound means drastic 
changes in their financial and 
administrative structures. Many 
institutions accept funds from 
private enterprises, in effect mak
ing themselves marketable com
modities. Signs of corporate 
presence on most campuses are 
obvious — from sponsors of cam
pus events such as carnivals and 
orientations to capital contribu
tions in return for corporate 
“good will”. In fact, in a recent 
exclusivity deal, Pepsi-Cola paid 
$250,000 towards a new stadium 
at Concordia University in return 
for the exclusive rights to sell 
Pepsi products on campus.

Privatization — changing a 
university into a private, econom
ically independent entity — is a 
topic about which there is little 
agreement. To fully understand 
ihe complexities of the issue, it is 
important to have a good grasp of 
the current financial structure of 
PSE in Canada.

Universities are funded by the 
government mainly because a 
university education involves 
what economists call an “exter
nality”. That is, the benefits 
society reaps from a researcher’s 
discovery of, say, a cure for cancer 
are well worth the investment in 
that researcher’s education. The 
benefits to society of having an 
educational system are far higher
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than the benefits to the individual 
who receives that education.

Unfortunately, when we pri
vatize education, we are forced to 
concentrate on those areas which 
are more profitable. Dalhousie 
has a $105-million budget, and if 
it were to become a private insti
tution, it would have to concen
trate on those ares of its education 
which brought in money.

In a recent Macleans interview, 
Tom Digby, VP Internal of the 
DSU, said, “buildings are liter-

by Alistair Croll

This Christmas, Dalhousie 
University announced a substan
tial hike in tuition fees. This 
announcement follows hard on 
the heels of similar increases in 
Quebec, where the provincial 
government has unfrozen tuition 
levels that have remained since 
1968. It is part of a growing trend 
in post-secondary education 
(PSE) towards independent fund
ing and away from the govern
ment programs which subsidize 
education costs.

There are 68 Canadian degree
granting institutions across Can
ada with a total of 514,000 
full-time students enrolled last 
September. Of these 68 institu
tions, 56 were busy fund-raising, 
with an incredible $1.2 billion as 
their collective goals.

Maintaining Canadian univer
sities this year will cost an esti
mated $8.9 billion, according to 
Statistics Canada. Recent federal 
cutbacks are forcing universities, 
faced with higher costs, to look 
elsewhere for funding.

Dalhousie seems a bargain — 
at $1950 a student for one year’s 
tuition — compared to its Ameri
can counterparts (tuition at Har
vard this year is $16,088, for 
example). But in comparison 
with other Canadian universities, 
Dal is among the most expensive.

raising efforts.
Since the fields that tradition

ally bring in money from alumni ing arguments for the increase of
_medicine, business, and so on tuition fees at Canadian universi-
— are more “profitable” in terms ties. Graham said that the private 
of return on investment, Dal- benefits often tend to outweigh 
housie’s curriculum will begin to the public ones, and that because 
favour these fields. It will become university students are statisti- 
harder and harder to find quality cally from middle- and upper- 
education in theoretical and class backgrounds, the lower 
social fields; the pursuit of such classes are, through taxes paid for

education, sending the rich to
school.

Graham would like to see uni
versity accessibility based mainly 
on “interest and ability, not on 
economic status”.

The main criticism of increases 
in tuition fees is that they limit 
access to university from those 
students with lower-income
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backgrounds. If there were an 
effective scheme of repayment, 
perhaps contingent on future 
earnings, mnany people feel the 
increases in tuition would be less 

will be open only to dangerous to students.
Throughout the debate on pri

vatization and tuition fees,

ally crumbling. Labs are doing 
more experiments with less 
equipment. The whole idea of 
university life is being damaged.”

The reason for this is simple. 
Alumni donations, tuition fees 
and government grants make up 
almost all of the money Dal
housie receives each year. Were 
Dal to become a private institu-

mterests 
those who can afford them.

Dalhousie economics professor 
John Graham served as the chair schools must strike an equitable 
of the Royal Commission on 
Education, Public Service, and fces on campus and keeping the 
Provincial-Municipal Relations corporate presence at bay. While 
inn 1974. Graham considers that some proponents of alternative 
“there is some public benefit 
from students attending univer

bal an ce between lowering tuition

continued on page 14
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Win A Macintosh Computer!
in the Personal Computer Purchase Center's

Logo Hunt • • •

What is the Personal Computer Purchase Center?
The Personal Computer Purchase Center is an authorized dealer for 

Apple®, and a full range of other computer products located in the basement 
of the Killam Library, Dalhousie University. We cater exclusively to Students, 
Staff, and Faculty of the ISI universities (Dalhousie, TUNS, St. Mary’s and 
Mount St. Vincent) and offer varied computer hardware, software, accessories,
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and related support.
What miist I do to qualify?

Design a logo for the Personal Computer Purchase Center in black and 
white and/or color, to be used for Letterhead, Business Cards, Banners, etc. and 
mail it to the address below along with your name, address, telephone
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number, and a copy of your student or staff card. All entries must _ gi~ 
be received by 12:01 p.m., February 28,1990. All entries 
become property of the Personal Computer Purchase Center.
Selected representatives from four local Universities will judge the entries. The 
winner will be announced mid-March at the Dalhousie University PC Fair.
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Send Entries to:
What Can I Win?

When the winning entry is selected, the winner shall receive an easy to use 
Apple Macintosh SE Computer with 1 Mb RAM, a 20 Mb internal hard disk, Room B261, Killam Library, Dalhousie University 
and a standard Apple keyboard. Halifax-Nova Sco,la-B3H 2H8

Personal Computer Purchase Center
Attn: Marketing Director

Approximate Retail value of this prize is $5277.00!
Apple, the Apple logo are registered trade marks and Macintosh is a trade mark of Apple Computer, Inc.
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