5
i

NG B0 I

X

PO anat eI S RS

2100 e e
4 ? 8

s s P

e A B e AR i o S T

Be Sure to Order

Stevenson’s

Quality Bread

For those Outing Sandwiches

If vou would have the most appe-
tizing pienie lunch, then by all means
specify Stevenson’s when ordering
yvour bread. White, Whole Wheat,
Raisin or Plum, baked fresh daily
under the most sanitary conditions
possible and so carefully and scien-
tifically blended and baked as to
assure the proper flavor and consis-
tency that remains fresh in sandwiches
for the maximum time possible. Make
yvour outing perfect—order Steven-
son's from any grocer, or should he
be sold out phone

FAIRMONT 227

STEVENSON BROS., LTD.
17th Ave. and Willow

We Save You Money on
Electric Fixtures

%

I vou are building a new home or wish
Q9 to improve an old one, you will be glad
to make the acquaintance of our New Electric
Fixture Dept. It is up to date inevery detail
We have no old style fixtures to get rid of,
and our prices for new ones are lower—much
lower than Vancouver has been accustomed to.

Electric Fixture Dept. 3rd Floor
3
David Spencer Ltd.

By instructions from OTTAWA, the BRITISH
COLUMBIA MONTHLY will this vear again
be among representatic CANADIAN publica-
tions at Wembley.

the usefulness of this Magazine. If you ap-
preciate 1ts attitude towards the British Empire,
Canadian and "Community’" affairs; its articles
on, or criticisms of, Social Educational, Literary
and other questions. will you please mention it
and them among your friends. and pass on
your copy’ Or. better still,

in Canada. the United States, or anvwhere in
By our direct-by-mail op-
tion. vou may at this time have TWELVE
ISSUES MAILED FOR ONE DOLLAR

~Let your Magazine interest begin at Home!
Lo-operate with us as’we seek to do our bit to——

the Briish Empire

SAID a prominent Vancouver citizen whom we met
the other day in a central City store—"'DOES THIS
MAN: NOT advertise in the BRITISH COLUMBIA

MONTHLY A firm hike this. obviously doing well
from the patronage of Vancouver people. OUGHT to
show practical interest in such institutions,.—built or

published to serve the community which has made their

11
SUCCESs possidie

WAS HE NOT RIGHT?: What think vou?

connection we remind

In that
readers that. humanly speaking.

such men and firms as use advertising space in this
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Magazine make 1ts life and progress possible. All who
1 1 P

vaiue 1ts work are therefore invited to take note of the
r the nmhe ] .
nrms—the number of ‘which we trust will be considerably
increased soon who. b 1ppealine : R

Nt on 10. by appealing to our readers for
business patronage at the same time prove themselves
practical partners 1n the “"Community Service” of this

Magazine of the Canadian West
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