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POST :603-CLEVELAND

QUARTERLY PROGRESS REPORT OF EXPORT PROMOTION PROGRAM
AT MISSIONS ABROAD FOR FISCAL YEAR 88

LISTED BELOW ARE THE SPECIAL AND/OR UNPLANNED ACTIVITIES
WHICH CONSUMED PROGRAM RESOURCES DURING THE REPORTING PERIOD:

T ASSISTED IN RECRUITING COMPANIES FOR CAMPUS MARKET EX-
88 ~ 8 COMPANIES EXHIBITED. (2) URGANIZED CDN PAVILLION
AMERICAN CERAMICS SOCIETY CONVENTION - 9 CANADIAN EXHIBI-
RS PARTICIPATED. PROJECTED 12 MONTH SALES $5 MILLION. RE-
PTION HOSTED BY HOM TO WHICH KEY PARTICIPANTS ATTENDED.

) ORCANIZED CANADIAN PARTICIPATION IN PENNSYLVANIA FOOD
RCHANTS ASS0OCIATION SHOW — 12 MONTH SALES PROJECTIONS $2. 2
L

I
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LION. (4) ORGANIZED AND HOSTED CANADA WEEK IN PITTSBURGH
JICH INCLUDED WINE PROMOTIONM BY 4 WINERIES RESULTING IN

5. %35, 000 SALES AND INUIT SCULPTURE PROMOTION NETTING

U. S $10, 000 SALES. (5) POST RECRUITED 22 BUYERS FOR THE
MONTREAL FURNITURE SHOW. SALES TOTALLED U. S $400, 000. 1IN
TERRITORY FURNITURE PROMOTION IN COLUMBUS, CINCINNATI, AND

LOULSYILEE.
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