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onc-third or anc-hli a. colunun, canipiled at the last moment,
will be appreciated. It tieud îlot bu run in saine cornter and
readers kift ta find it out for tiienuselves. Mlake special rcfèecc
pramîniiently ta thîe trouble yau are taking. Thîis applies ta
any special featîneiiin thec papier. Talk about it anîd otlîer
people will talk taa. lt necd not be a flamiîig annoaunccmient,
bubbling over witli conceit, tlîat disgusts people, but a simple
statement sluowing Vou recognize thîe value ai your own %vork
and knlow wliat, you are about is always ini order.

TASTIE IN TYPOGRA PHY.

T 11ERE is a great différence between the job printiîg ai t-
day and tiat ai even a iew ycars ago. 'l'le standard af

excellence is constantly going higluer up thîe artistic scale. 'te
job canipositor ai the future must have some knowledge ai art
--hle must be sonicthing nmore tlîan a Ilt)ypesetter." lie illi

fid tlîat IL is just as passible ta display anl individuality ini type
arrangement as it is for the artist ta do sa wvith pien and brushi.

Feîv prilîters have any idca ai apprapriatentess, synînietry or
balance, or know ilnytlîing about color ;the few ivho have tlis
knowledge are leaders iii the field, far everyane appreciates a
piece af good printing, just as cvcryaîîc appreciates aiîy work ai
art. Thiere arc irnitators and capiers evcrywhere, but lîaw iew
ariginlators

It is îîat sa long ago sitîce yaung mnl were Ilindentured"
ta learti Ilthe art and mystery ai typesetting "-to-day this work
is donc by marl -.iery. There wvas nio particular "lart " about
it, and tiiere L. no gaad reasan why thiere should be any
1- mystery." Thie real Ilart" ai printing must be in its appra-
priateness ta the subject, iin its canfornîitv ta art principles,' ta
its proper luarmony or contrast oi colars. rhis cati luever be
attaincd ini its fuillness by any machine, and muust ever depeîîd
an thie individuality anîd ideality ai the human intellect. ''iue
priniter ivio niasters these priîuciples forever places lîinisel be-
yond thec conîpetition ai machines.

nie young maîu ini the printing business who waîîts ta excel
finds very little oppartt'î.-s ta advancc himself. H-is only
chance ait prese ut is ta learn irarn aider printers with whoin lie
cames in contact, and by abserving every picce ai good print-
itig that it nîay be lis gaad fortune ta get liald of. But the
resuit ai aIl thîis is that lic mercly learns Il parrot fashion>' 1le
lias uno way ai discovering tliat there are real principles involved
-certain rules ta bu followed-anid that it is possible ta maister
these rules and acquire a knowledge tlîat ivili enable blini ta
kiicw liow ta treat aîîy and evcry class ai work tilat falls inta
his hands.

Utîdue credit, is attributed ta so.called Il natural taste," and
the public lias beenl hoodaaci inta the belici tlîat art know-
ledge is prcardaîiiîd ta the fcw anîd caniiot bc acquircd by the
miultitude. Thuis is the vericst kind ai hunîbug. ht is just as
possible ta acquire an art educatioîî as it is ta learn tai write,
and nia onîe 'vii dispute thuat it is passible for ail ta learn ta
write. Ta bc sure, santie %vili be more adept, tlîaî othiers, but
there cati bu no "cornier " au this brandi af cducatiaîi any
mîore tlaidiliere cati bc ini other branîches.

I ivotîld îlot lie afraid ta undertake the task ai makiîîg an
art printer » out ai anyaîîe who is cîîdowvcd with sufliciet

kilawicdge ta "lmaster thue case " and wlia is faîuiliar with thie
teclîîicahities ai priîîtiîig.

DON'T CLIT RATES.

A I' LýMIP~.S E-IRi I-NCI IN A i.iNE OF 111i L.i F'AI)S-A 1'OOR
A î)VEIi.P*lsn.MELNi.

W Ehlad advertised these billhcands thoroughly in threc or
theeîeading papiers, cvcry day for a month, the result

beiîîg that we priîîtcd about i 00,o00 of them during that period.
It is safe ta say that one-haîi of those who availed themnselves
of our low pric iv ere our awn customers, and we would prob-
ably hiave gotten their orders in the course of Urne without the
inducenient of a cut ini price af $ 1.75 per thousanid. The other
half wha toak advantagc of aur reduccd price svere pecople wham
we shail probably neyer see again. They conlsisted of suburban
grocers and meat dealers, and every other conceivable small
dealer wvhose anly job of t)riftiflg consisted afi ,o00 bililhcads a
year.

Up ta tlîis point anc cani forrn an idea of the probable profit
ta us ai aur method oi cheap advcrtising. But ta go farther:
As a rule, people are flot careful observers, which is praven by
the tact that flot maore than ane out af cvery (aur or five custrni-
ers whlo callcd in answer ta our.-dvertisemienit renîembercd that
it was billheads that wve were advertising.

They wauld as aiten ask ta sec aur dollar envelope, note-
head or card, and when -we wauld assure theim that we only
printed billheads <during this rnonth offly) for ane dollar, thcy
%vould invariably leave ini disgust, irequently with the edifying
remark that we were schemers and frauds, etc.

%Ve were frequently interrupted hy persans who seemed ta
makec a business oi going the rounds fram one office ta another,
gcîting bids on a lot af cheap work which we had sel-
dam becti given the privilege ai figuring on heretofare. These
individuals would say sonîetlung about having seen aur adver-
tisement and that if wc figured ather work in proportion we
mighit get sanie ai theirs. Tlhis consuilled a great deal ai aur
tinie without giving us any returns. *For, it is needless ta say,
ive neyer captured anc af those jobs.

Our cheap billhead scherne wvas ini direct opposition ta other
formns ai advertising used by us. WVe neyer before laid dlaim
ta being cheip printers, catering, rather, for the better class ai
business-aur advcrtisemients reading as follaws: Best work
for particular peofflc," or Il Ilegant effects," etc.

Naturally, aur campetitars, the printers, were severely dawn
an us for this bold experiment ai ours. WeT lhad always been
classed among thle best printers, and ilaw ta have ane ai that
riumber cut prices, it gave the other ielloîvs' custorners a chance
Ia tell thieni how rnuch higher they wvere than J. (that's -us).

1 xill admit that suchi advertising for a good printing con-
cern is wroiig.

Il Not only is it expensive, but it gives anc a chieip reputa.
tian. It consumes muchi time in necessitating ane's rnaking
irequent apologies. Onie gains no desirable custamers thraugi,
its mcdium. It works an injury ta the crait in geanerai. And
finally, the advertiser is just wliere lie wvas before he started,
minus, possibly, the mancy that he put into the scheme.

The writer, in rnaking this confession ai lus blunderaus
advertising sciieme, lias hiad the general weliare ai thc crait in
mid, and trusts tlîat none ai the bretlîren af the crafit wvili
lower the digîîity ai tlîeir art, as lie acknowledges lie lias donc,
by pcrpetrating the dcpartmcîît store bargain sale act.-Inland
Prititer.
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