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THE

THE
BEGINNING.

What is worth duing, is worth do-
ing well.

* ¢ &

To do well, if you do not begin
well, is difficult ; if, indeed, not im-

possible.

> * *

You cannot begin the New Year

better—in a business way, that is—-|

than by determining to  investigate

the claims and  assertions made by,

the management of the Ducber-
Hampden \Works.
» * *

Do it ; and do it well

CAUSE AND. EFFECT.

The management of the Dueber-
Hampden Works have for years per-
sistently  and  assiduously  opposed
cvery measare, policy, coalition, **'new
invention’ or device, ete , that tended
to work harm to the interests of the

watch dealers and wateh purchasers |

of the country,

AND

every measure, policy, coalition, *‘new
invention™ or device, ete., so opposed,
has proved to be, as the numnagement
of the Ducbher-tHampden Works pre-
dicted, a FAILURE!
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THE ADVOCATE OF HONEST BUSINESS METHODS.
s DEVOTED TO THE RETAIL JEWELRY TRADE. &

CANTON, OHIO, ]

AN U:\R\', 1900.

THE MATIER
OF

DESCRIPTION.

You may describe a horse as being
4.c!cc.:kcd all over with wilt tassels, but
jif it cannot_trot, the bombastic de-
 Scription of its tassels won't make it

. win a race.

;
|
|
|

You may describe a watch as being
 fitted with as many frills as you please;
you may mike the description as bom-
bastic as you please ; but neither frills
nor bombast will make the watch keep
time.

There is nobody in the offices of the
Dueber-Hampden Works gifted with
suflicient brillianey to create for the
Dueber-Hampden Waitches such high-
falutin, mystifving descriptions as are
cmployed for other witches we know of.

. The Ducber-Hampden product is:
 Closely running watchies - the closest-
running watches ever produced ; they 're
(stylish, they're modera, they're *The
Best.™  And that’s all the description
'lh:u goes with them.

Most important :  The description
fits the goods.

HOW DUEBER G0ODS
ARE SOLD.

4 +

3 « THE BEST." : -

2 Charteston, N.C. &1 The Ducbes.Hampden Works scll
:: .l am careviny a 15enel Hampden :t,lhcn entire product ‘onl,\ through the
x :\(::'."h" It v the best watch an the ::“\ holesale and  retail wateh dealers,
+ T LS. Mokrisoy, Conductor, 0'and they do not solicit or accept
2 Richmond & Damille Railroad. ‘;\0"’4"5 from  Department  Stores,
SHHEE000 00000000 800040404 Farmers, Supply Houses. ete.

WILLIAM ALLEN YOUNG, Scic Canadian Wt ampten Watches, §
393 Richmond Strect, LONDON, Ontario.

EXAMPLE.”

“We defy competition.”

* » +

A strong assertion to make, isn‘t it?
But who can find fault with it if it's
substantiated ?

* &+ #

The Ducber-Hampden Works as-
‘scrt it. ‘Their product substantiates it.

s &

Their three new 12-size watches and
“The Four Hundred,” for ladies, for
example.

THE REASON

———

12-size movements
Watch Works, the
17 jewels; the “Pue-
(ber Watch Co.,” 17 jewels, and the
i *John Hancock," 21 jewels, are sold
conly in the 14 and 18 karat solid-gold
,and 14-karat gold-filled watch cases of
the Dueber Watch Case Manufacturing
Co., in order to protect the retailer,
and prevent the sale of these move
Vments in for instance, so-called o-dwt.
I'solid-gold cases,” containing 20 dwis.
i of lead.

1 The three new
rof the Hampden
c*Dueber-Grand,”
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iz «THE BEST" AGAIN. :
5 4 Central City, Ky. :
.: 1 am wearmy a 17 jewel Hampder o
¥ warch 1o run an engine on the No N. ¢ :
: N.VLROR, ltisthe best Feversaw. ¢
B4 Hesry Friss. ¢
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