
V FEDERAL EXPORT
PRQGRAMS AND

-SERVICES

To further Ganadilan expoît clovelopment objectives,
two federal tracte promotional programs are avallable,
namely:

a) the PromTotlonat Projeots Program (PPP) through
whlch the Deparimerit of Externat Affairs plans and
iniplements promotional projects abroad; and

b> the Program for Export Market Development
(PEMO> throucth whlch repayable boans are made to
individual companies to oover costs ini developing
export business which might otherwïse flot be
undertaken.

Through the PPP, Canadian trade taïra abroact. tracte
missions and trade visits are iniltiated, organlzed anid
implemented by the clepartmnent. The range of these
activities inclucles participation in international trade
f airs, solo shows and in-store promotions; the organi-
zlng of technical seriars and tracte missions abroad;
and the sponsoring of foreign visits to Canada to
stimulate the sale of Canadian products in variaus
export markets.

Program for Export Market Devetc>pient
In contraat to the PPP projects, proposais under
PEMt> are mnade by Canadian lndustry rather than the
government. Through PEMD, mepayable loans are made
to individuat companies to caver costs in developing
export business which, because of the risks involved,
might otherwlaê discourage such initiatives. PEMD la
made Up of several sections each of whbch la de-
signed ta deai most effectively with a prticuiar mar-
ket i terme of the regions, prodcts or services and
marketing techniques concerned. Sectio<n A deata witlh
Canadian participation in capital prolects abroad; Sec-
tion B, wlth the expert of Canadian produacts and ser-
vices; Section C, wlth participation in tracte taira
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